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ABSTRACT

Purpose

This andyss describes the environment of long-term care as described by the media from
August 1, 2000 to February 1, 2001.

M ethodology

Searching occurred via Lexis-Nexis, a comprehensve research service tha is fully keyword
searchable to identify long-term care issues in the popular press, incuding national and regiond
newspapers and magazines, and tdevison transcripts. The search aso included sdect Internet
webstes that post hedlth and disability news articles on at least a monthly basis.

Results

Indeed, long-term care issues are vishble in print and many have a future orientation dong the
lines of the “graying of America” In generd, the media defines “long-term care’ very loosdly.
There is a disconnect between financid planing of long-term care and an  adequate
representation of what long-term care entalls Planning messages are not being leveraged in
conjunction with stories on long-term care services, beyond immediate need.

Implications

In order for America to start planning for long-term care, there needs to be a coherent definition
of long-term care put forth with a variety of optionsto plan.
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OVERVIEW

Purpose

Understanding press coverage of long-term care issues is vitd to a consumer awareness
campaign like the one being undertaken by the Hedth Care Financing Adminigtration (HCFA).
The popular press helps shape long-term care in the public eye, giving audiences a sense of what
long-term care is, how it may or may not be rdevant to ther daily lives and what actions they
should be taking related to it. This connection with a broad audience is important to consider
both in planning and executing HCFA's long-term care awareness campaign. In execution,
HCFA will dmost certainly want to attract press coverage around its campaign message, because
“earned media’ can have sgnificant reach with rdatively little investment.

With the consequence of press coverage in mind, the purpose of this report is to assess how the
mgor broadcast and print media present long-term care issues and to discuss the potentiad
implications of that presentation on HCFA’s long-term care consumer awareness campaign. This
report discusses the location, content, and tone of long-term care coverage in mgor newspapers,
magazines, and televison programs within the past Sx months (August 2000 — February 2001).
By underdanding these factors, it is possble to pinpoint opportunities for leveraging exigting
coverage, where information gaps occur, and what misinformation may be reaching the public.
To a more limited extent, this media scan may adso hdp the MEDSTAT team draw inferences
about the target audience and how to best convey messages to them. In these ways, a careful scan
of the popular press can assst the MEDSTAT team in developing effective campaign concepts
and drategies and implementing those strategies with maximum impact.

This report corroborates many of the findings in a recent study describing media coverage on
long-term care in 19981 Both evidence that long-term care is mainly associated with nursing
homes and that the public is generdly not being made aware of the spectrum of services that
comprise long-term care. Furthermore, long-term care is generadly made newsworthy by events
such as elder abuse and daffing shortages. Most notably, the works by Felicia Mebane (2001)
and by Barents Group both find that newspapers far outpace televison and radio outlets in
volume of coverage about long-term care. In building upon Mebane's findings, Barents scanned
the press two years later and was able to assess coverage during a presidentia dection year when
discussons surrounding public policy were given more attention than usud. Mebane€'s research
is methodologicaly smilar to Barents work, but focuses more on how coverage shapes the
public policy agenda and less on the consumer communications dements of long-term care.

Media coverage on long-term care planning is essantidly an unfinished equetion with posgtive
potential for the HCFA campaign. Currently, there are two disparate, one-dimensond eements
of coverage that somehow mugt be linked in the minds of journdists and the public. On one
hand, a dran of coverage discusses new dternatives that maintain one's dignity and sense of
“home’ but offers no ideas how to plan for these. On the other hand, Stories talk about financid
planning but do not give audiences an idea of what long-term care redly is The mariage of
these two ideas would shift coverage s0 as to be much more supportive of HCFA’s aims. Idedly,
information in the popular press would demondrate the spectrum of long-term care, why it is
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critical for the public to take persona responshility for ther needs, and offer self-assessment
tools and resources for further information.

Barents report begins by summarizing the subject matter of long-term care coverage, the extent
of its coverage within the popular press, and its location within news programs and periodicals.
The report then captures the themes of coverage that have relevance to long-term care planning.
Specid atention is given to dories about and targeted to women, low-income populations,
minorities, and persons with disabilities. After presenting these findings, the report discusses
factors that could both hep and hinder campaign gods Findly, the report makes
recommendations for HCFA and the MEDSTAT team as they proceed with the design and
execution of the long-term care communications campaign.

M ethodology

Barents Group of KPMG Consulting, Inc. conducted an analyss of long-term care issues in the
popular press, including nationd and regiond newspapers and magazines, and televison
transcripts. The search dso included sdect Internet websites that post hedth and disability news
aticles on a least a monthly basis? Beyond these websites, searching occurred via Lexis-Nexis,
a comprehensive research service that is fully keyword searchable.

Within Lexis-Nexis, the research team examined 1) televison and radio transcripts, 2) the mgor
newspapers lised as having the 100 highest circulaions in the United States according to Editor
& Publisher Year Book, 3) consumer-oriented magazines, and 4) ethnic publications including
Black Enterprise, Jet, Ebony, Essence, and The Ethnic NewsWatch, which is an indexed database
of 200 newspapers and other publications from the ethnic and minority press in America® These
sources were searched for the six-month period of August 1, 2000 to February 1, 2001 using the
following broad search terms and their variants “long-term care” “caregiver,” “dderly,”
“assged living,” “disability,” “support services” “nursng home” “home hedth” “aging
parents” and “independent living.” Of the thousands of articles that matched these terms, a totd
of 445 articles were closdy reviewed for content directly pertaining to this project. Articles that
were not closdly reviewed and discarded from the origind search included most
busness/investment dories about the long-term industry (eg., the fiscd hedth of a paticular
provider) and dtate or loca <ories that did not seem to reflect a nationd pattern or were not
picked up by nationd media. (State and local press in the campaign’'s pilot stes will be scanned
when those dtes are sdected.) Beyond these types of articles, the array of stories reviewed was
intentionally broad to provide an overview of long-term care coverage in the popular press.

As gories were reviewed, the following questions guided their analys's.

In what sources and where within those sources are the stories gppearing?
What reporters are responsible for the stories?

What type of information is communicated to the public?

What is the focus and tone of the stories?

Who isthe target audience?
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What organizations or individuas are portrayed as helpful sources of information?
What other educationa or planning resources are being referenced?

Where might HCFA's efforts to educate the public about planning for long-term care be
hindered by media coverage of the long-term care issue?

What are HCFA'’ s opportunities for leveraging media coverage about long-term care?
Once dl aticles had been reviewed, they were classfied by topic. Coverage was further

ddineated by media type and, in the case of newspaper aticles, by type of aticle (e.g., news,
feature, editorid).
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STORY TOPICS, PLACEMENT, AND SOURCES

In generd, the media defines “long-term care’ very loosdly. Although research has found that
most people do not understand what constitutes long-term care,*>® the press does little to darify
its meaning. Many times, the word will be defined through an example of someone who is
accessng one type of care -- often nurang home care. Although stories begin to overcome this
by highlighting assged living fadlites and home- and community-based services, mixed
messages reach consumers, particulaly when “nurdng home’ is used interchangesbly with the
phrase “long-term care facility” in many newspapers. When referring to services other than those
in a nurang home, the media may use phrases such as “aging in place’ or “eder care” Without a
cler and common lexicon (reinforced by the media), messages aimed a encouraging long-term
care planning may leave people uncertain about what they are actudly planning for.

A lack of conggtency or clarity about what “long-term care” is does not keep the popular press
from covering long-term care issues. In fact, articles about both services and financing abound in
many areas of the popular press. Story topics and sources are examined in greater detail below.

Story Topics

Reporters, columnists, and others address long-term care and long-term care planning in a
variety of ways. This aray is evident in the table below (see Table 1), which classfies the stories
reviewed for this scan according to their main subject.

Of the scanned articles, most are about service options, including both postive and negative
images, the environment surrounding these options, and related public policy debates (often
about funding). A roughly equal number of dories cover qudity of life issues and financid
planning. Within the qudity of life category, about one-fourth of the coverage is negative,
petaning to dder ause and abuse in nurang homes but there are a dgnificant number of
pogitive stories about specid care settings (the “Eden Alternative’) and some empowering stories
about lifedyle planning, legd planning, and family communication. With respect to financid
planning for long-term care, the media tends to report mainly on long-term care insurance. (As
discussed later, most of the planning messages are linked to financing, rather than services or
lifestyle) The table below, while useful for understanding the type of Stories where long-term
care planning messages are gppearing, does not reflect the full range of aticles amed a some
target audiences — notably caregivers and people with disahilities.”
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Table 1: Stories By Subject and Media Type
August 1, 2000 — February 1, 2001

Subject Count [ TV/Radio| Internet | Newspapers| Magazines
Service Options 213 31 21 152 9
Staffing Shortages 56 17 5 33 1
Home- and Community Based Services (Including
Servicesfor Younger People with Disabilities) 34 9 25
Assisted Living Facilities 33 8 2 19 4
State/Federal Funding for Long-Term Care Services 33 6 1 25 1
Resources to Help Navigate Service Options 20 20
Lack of Transportation/Facilities 17 4 13
Alternative Housing Arrangements (Home Modifications,
Senior Fostering, Living With Friends/Children) 8 8
Employers and Elder Care Assistance 7 4 3
Positive Images of Nursing Homes 5 5
Financial Planning for Long-Term Care 117 10 12 80 15
Long-Term Care Insurance 65 9 6 39 1
Advocates Planning (Without Offering Options) 11 9 1
Medicaid as a Financing Vehicle 10 1 9
Women and Financial Planning 10 2 7 1
Reverse Mortgage 9 2 7
Retirement Planning 3 1 2
Estate Planning 3 3
Life Insurance with Long-Term Care Rider 2 2
Living Trust 2 2
Family Burden for Financing 2 1 1
Quality of Lifelssues 115 1 10 90 14
Nursing Home Abuse 26 26
Genera Elder Abuse 6 6
Eden Alternative 16 1 13 2
Minority Concerns 14 10 4
Communication Within Families 12 10 2
Legal Planning and Care Directives 11 2 8 1
Employment and People with Disabilities 11 2 6 3
Exercise 7 3 3 1
Mental Health/Depression 4 3 1
Geographic Planning 2 2
Denial of Age/Need for Long-Term Care 6 1 2 3
TOTAL STORIES 445 42 43 322 38
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Story Placement

Coverage varies by where it appears, particularly its location within the mgor newspapers. News
sections and televison/radio sources run stories that are consdered newsworthy; these tend to
portray the long-term care indudtry in a negative light, due to policy debaes over funding,
widespread staffing shortages, and the incidence of elder abuse® However, since the issue of
caing for aging America is an expeience tha is affecting millions of Americans, dories
emphadzing caregiver frudraions and referring readers to home- and community-based services
can dso be found in the news sections. These articles shape a more pogtive image of services,
portraying them as ardief for caregivers or as an gpproach to maintain a hedthy, socid lifestyle.

Mogt long-term care coverage fdls outsde the ream of “headline news’ and appears in specidty
aeas or features sections. Busness-oriented magazines, newspaper sections, and televison
programming tend to present dories of financid planning, and more specificdly long-term care
insurance. These aticles tend to offer contact information for agencies or organizations where
people can get further information. Red edae sections highlight assged living faclities, but
may aso run a sory on reverse mortgages that can be used to pay for long-term care. Finance
and persond columnists answer questions on long-term care insurance, but dso give advice on
reverse mortgages. Lifestyle sections discuss a variety of long-term care topics, and generaly
take a podgtive gpproach. For example, dories inform readers of the Eden Alternative (the
technique of cultivating an environment that focuses on plants, pets, aesthetics, and emotiond
wdl-being), home- and community-based services that support caregivers, and postive images
of nursang homes.

Sour ces

The scan shows that several reporters consistently cover long-term care issues. Notably, Nancy
Boland Johnson writes “Senior Set” for the Boston Globe, a fedure that identifies hepful
resources for seniors, including those that relate to long-term care planning. Liz Taylor, President
of Aging Ddiberady, a geriatric care management busness, writes regular press releases for
The Seattle Times. Carol Abaya, an expert on the Sandwich Generation, writes a nationaly
gyndicated column. Liz Pulliam Wegson, a financid columnig for Los Angeles Times, has
answvered saverd questions pertaining to the financing of long-term care for her readers. Ann
Landers has dso answered several questions on long-term care insurance and coping gStrategies
for caregivers.

In generd, mgor newspapers lead over broadcast media in terms of story volume (see Table 2).
The Chicago Tribune tops the list of newspaper dories that were reviewed, geographicaly,
papers from Horida and New York had the highest number of dtories that met the review criteria
For whatever reason, only one member of the traditional broadcast media (CNN) was among the
top 20 sources of long-term care stories reviewed. This could be because only certain types of
long-term care stories lend themsalves to coverage by dectronic media, these types of dories are
not shaped into an on-going theme, or messages are not being crafted within the broader picture
of long-term care and implications for an aging society.
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The following table (see Table 2) represents the sources that were found to most frequently run
aticles addressng long-term care. These are the top 20 sources, by story count, out of the more
than 125 sources reviewed for this media scan:

Table 2: Top 20 Sources of Long-Term Care Stories Reviewed

Top 20 Sources Circulation Count
www.elderweb.com Not Available 75
Chicago Tribune 657,690 17
CNN (Includes Before Hours, Morning News, Early
Edition, the Market Cdll, Worldview, Y our Money, Not Available 16
News Day, Today, the N.E.W. Show)

The New York Times 1,086,293 15
The Boston Globe 462,850 15
Pittsburgh Post-Gazette 239,84 13
Sun-Sentinel (Fort Lauderdale) 258,118 13
The Washington Post 763,305 12
Orlando Senting Tribune 259,967 11
The Arizona Republic 433,296 11
Sacramento Bee 291,007 10
The Dallas Morning News 490,249 10
St. Louis Post-Dispatch 303,314 9
Los Angeles Times 1,078,186 9
Dally News (New Y ork) 701,831 9
The Seattle Times 219,698 9
USA Today 1,671,539 9
St. Petersburg Times 336,821 8
Minnegpolis Sun Tribune 336,510 8
Bdtimore Sun 314,819 8
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THEMESIN COVERAGE

In generd, the media emphasizes long-term care as an emergng issue and one of increesng
socid and persond sgnificance. The media focuses on demographic trends and the “graying of
America” with the boomer generation retiring and an increese in longevity. This future
orientation lends itsdlf to some “planning” stories. Readers are told that:

They should dart thinking about long-term care in ther fifties and to gart a plan of action in
ther late fiftiesto early sixties,

Fnencid planning for long-term care is an opportunity to have the lifestyle they prefer,
athough planning is not inexpensive, quick, or easy;

All, regardless of income, should consder financid planning but only those with substantid
assets should take a proactive approach;

Paying ether for long-term care insurance or out-of-pocket for home- and community-based
sarvices will ill be more affordable than paying for anursang home;

Spending down to Medicad is an option, and people that may quickly qudify for Medicad
need not plan, snce waver programs in some dates dlow the choice to day in the
community, instead of entering a nursing home; and

Advance planning minimizes the need for hasty decigons in times of crises and is likdy to
result in better choices -- choosng higher qudity care in a living dtuaion where the
consumer will be most comfortable.

Snce Mebanes survey of media in 1998, financid planning has ganed dgnificant media
attention. However, it appears that long-term care planning is primarily being eguated with long-
term care insurance. Of the reviewed artides pertaining to the financid planning for long-term
care, 42% of those discuss long-term care insurance. Although it is probably hepful to suggest
how a reader or viewer can finance long-term care, the predominant postion of long-term care
insurance in these articles may overshadow dternatives that would be more appropriate in some
Ccases.

Another shortcoming in financid planning articles is that very few do a good job of defining the
range of sarvices tha conditute long-term care. Some dories do refer readers to agencies and
advocacy organizations for further information, but very few explicitly dae tha financid
planning can facilitate a range of options Thus, the audience may assume that long-term care
planning (which, as previoudy dated, is usudly presented as insurance) will only pay for a
luxury nursng home or assged-living facility. This perception can be detrimenta to those
people who would prefer other types of services such as home hedth ades, had they known
about them.

The “sarvices’ aspect of planing is one tha is seemingly more difficult than the “financid”
aspect to raise in the popular press. Stories about care options illusirate the services a person may
utilize if they someday need long-term care. However, with numerous other long-term care
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dories about limited fecility space and caregiver shortages, readers may get the impresson tha
their care choices could be limited when they need them. This could be discouraging to people
who are being told to plan s0 they can mantan control over ther lives dthough planning
messages are noticesbly absent from most stories about care options. The target audience is
generdly someone in immediate need of services. Thee articles seem to promote the idea of
“aging better” (e.g., more independence, pleasant surroundings) but often do not dlude to the
necessity of financid planning (or the gpproaches for doing s0) in order to obtain needed
services.

In the end, readers may not understand what they are planning for, or if they do understand what
long-term care entals, they may not relate it to their own lives and how they can plan for it. To
help illugrate how these potentid barriers to understanding and action may aise, the following
sections explan coverage themes around long-term care in greater detail. Themes are grouped
under two categories 1) financid and legd planning and 2) housing and service options.

Financial and Legal Planning

There ae severd options for financing long-term care. Some segments in business magazines,
business sections of newspapers, and business tdlevison programming (CNBC, CNNfn) target
upper-end audiences that may be more planning-prone than others. These segments usualy take
an unemationd, pragmatic gpproach to the topic with suggestions for action, and an explanaion
of Medicare coverage. Not only is long-term care insurance discussed, but other financing
options such as a life insurance policy with an accelerated death benefit and reverse mortgages
are given just as much weight within this type of story. Even for those who are overwhelmed by
the complexities of some options, saving can be avery red way of starting to plan.®

Long-term care insurance is the primary option for financing long-term care. Other articles focus
on one paticular option; for example, an entire article will ether discuss the advantages and
disadvantages of a reverse mortgage, offer a checklist of what to consder when choosing a living
trust, or provide a persond account of lessons learned from not purchesng long-term care
insurance. Overdl, however, most of the articles tak about long-term care insurance as a way to
finance long-term care. Purchasng long-term care insurance is generdly encouraged as an
investment decison to make based on a raiord sraegy of wedth accumulaion.’® By
association, readers may see this as the only way to financidly plan for long-term care.

Long-term care insurance is not for everyone. At the same time, another recurring theme warns
readers that long-term care insurance is not for everyone. Stories explain that long-term care
insurance is only marketable to a small percentage of the population, 1111314151617 Biyving a a
young age creates the risk of wasting money on a policy that may lapse before it is used.
Congdering it a an older age, the policy is probably too expensive to be affordable. Some, but
not dl, dories follow with warnings that an inflation protection dternative offered by many
companies can hdp maintain affordability.

Stories generdly do not dtempt to dispel the myth that Medicare will cover most long-term care.
Some mention Medicare coverage very vagudy, not giving the reeder a good sense of its
limitations.




CONTRACT NO. 500-96-0006 APRIL 20, 2001 KPMG Consulting

Medicad planning is a viable option Some articles promote the idea of transferring assets to
qudify for Medicad. The planning message is that you can mantan your family’s assts and
ry on Medicad. Articles about Medicad planning, which generdly agppear in the business or
editorid section of the newspaper, go as far as providing draegies for how to legaly trandfer
assts, cdling it “Medicad planning”!8192%21 On NBC's Today Show, their series titled
“Forever Young: A Guide to Life After 50, featured elder law attorney Vincent Russo
discussng long-term care financid planning, who advocated Medicad planning for the middle
class. “Seniors of modest means are in criss.... [I]n order to protect yoursdf, you need to
implement Medicaid planning so that your assets can be protected while you access Medicaid to
pay for long-term care” Adde from the issue of whether Medicad planning is socidly
responsible, these types of stories are problematic because they imply that some people may be
satidfied with the levd of care atanable with Medicad and may see no incentive to plan
otherwise.

Long-term care insurance is a good investment for the middle class. Articles paint the profile of
the ided candidate for a long-term care policy as someone in ther fifties who has a leasst
$100,000 in assts and who wants a range of choices in care; usudly, they have aready had
firsthand experience with a loved one who needed long-term care?*23242526 |n promoting long-
term care insurance, articles may educate consumers about the fact that Medicare will not cover
mog long-term care costs. Medicad is then discounted as less dedrable because it limits
choices??82° Reliable, nonbiased sources such as the Depatment of Hedth and Humen
Services have noted that “more than 70% of policyholders now receiving benefits find that their
long-term care insurance policy pays al of the cogts of services they need,” making the coverage
appear very atractive®® A resounding message is that while a policy may cost $5,000 annudly,
long-term care will cost that much in one month aone3%32

Panning requires financid tradeoffs. Reverse mortgages are portrayed as new, innovative ways
for seniors to get cash or credit that can hep pay for long-term care, but articles offer severa
warnings for readers to consder the decison carefully. Cash comes a a price, and often this will
be a the expense of leaving an inheritance. These warnings are often supported by quotes from
industry groups such as the National Center for Home Equity Conversion.®® Of course, there are
dso aticles that promote these financid products by focusing on the postive — saying it haes
“turned her life around” or “I have aplace to live for the rest of my life”>*

Regardless of income, plan for the legd issues. In following this theme, a features section aticle
may explore steps beyond the redm of finance that should be taken in planning for the end-of-
life or longterm care®® Severd aticles remind the reader to explore legd issues, such as
establishing a power-of-atorney, a care directive, and a living will.*®" These planning steps can
be taken by anyone, regardless of income. Often, articles may direct people to the experts,
encouraging them to see ther financia planners and lawyers.

Housing and Service Options

“Aging in placg’ is possble, but you need to research your options for receiving care. When
discussng sarvice options, articles usudly sart out with a persond dory, then use a daigic or
obsarvation from a professond organization (such as the Nationd Ingitute on Aging or the

10
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Nationd Council on the Aging) before describing the option(s) in detaill. Some aticles offer a
checklist of practica suggestions to dlow the reader to invedtigate his or her options wisdy.
Usudly, these aticles are targeted toward the caregivers who are making the choices for ther
loved ones in need of care. As with financing, making care choices is portrayed as a laborious
process that requires research through phone cdls, the Internet, and most importantly, visits®®
With or without a checklist, the resounding message is “Vist, vist, vist”3° In the end, the most
aoppropriate option comes as one that best suits the need of thelr parent as a human with unique
interests, social needs, and medical supports #0:41:42:43:44

Assged living fadlities are dternatives to nurang homes. Other articles offer one choice, and
explan why that is the “best;” usudly, this choice is portrayed as an dternative to the nursing
home. These aticles may dat with a persond and emotiond <ory, such as adult children
agonizing over the gppropriate care option for ther aging and frall parent. Often, assged living
facilities receive more coverage than home- and community-based services. There are a number
of different facilities, with different amenities, aesthetic features, care packages, and payment
plans. The choice factor is the attraction.

Home- and community-based services dlow independence while offering relief for caregiver
dress. Articles about home- and community-based services may begin with a success ory,
demondirating that a certain choice of services, such as adult day care, has rgjuvenated both the
patient and the caregiver. Usudly without mentioning the cogt of dternatives, aticles will
declare that the dternative services are much chesper than nursing homes**#¢4" Stories about
home- and community-based services tend to be very locd, promoting a specific direct services
resource center, or noting satewide programs (particularly the Area Agencies on Aging or
Medicaid waiver programs that provide or dlow for these services).

You do not want to be dumped into a nursng home. “No one rdishes the thought of living in a
nursing home,” begins one artide*® Graphic scenes are painted o that the reader can amost
picture emaciated bodies riddled with bedsores and smedl the unplessant stench. One word
repeatedly appears: “dumped”.9:90:51:52:53:54.55,56 qnries perpetuate the idea that even after family
members are in homes, their care and safety are not guaranteed. For example, a staff member at
one nursng home is quoted as saying, “Unless rdatives vigt often and complain, we don't pay
too much attention to the patients”®’ For this reason, it is very important that even children who
do not live close to their parents maintain an honest didogue not only with their parents, but dso
with pad caregivers®® Despite the fact that many homes provide adequate care, the
overwheming message is that no one wants to end up in anursing home.

The avalability of dterndive therapies highlights the human agpect of care in fadlities Amidst
the negative press around nursng homes, a handful of articles present a softer, more appeding
image of inditutions. This “Eden Alternative’ brings a more human dde to inditutions,
emphasizing the human need for relaionships, plants, and animals®9:60:6162.63.6485 Aromatherapy
and music thergpy are dso highly recommended as having direct pogtive affects on the brain.
While peripherd, these are Hill issues to consgder when choosng care, and entire stories have
been devoted to them.
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There is a daffing criss and other barriers to access in some areas. A nationd nurse aide criss
has recelved a great ded of attention in the press. Articles make clear that this shortage affects
assiged living fadlities, nurang homes, and home-based services dike. The seriousness of the
crisgs and its relationship to inadequate care and cases of abuse are often reported using very
graphic language °6:67:68:69.70.71.72.73.74.75 Thega gticles may cause readers to question what their
options truly are if they want qudity care and cannot hire private aides.’®’’ Likewise, while
nurang homes may not be the consumer's firg choice, wating ligs for community-based
services may prevent individuals from receiving the care that prefer.’®

There is a high demand and limited supply of senior housng. In presenting a redigtic sory, the
message in some urban aress is that senior housng may be very difficult to find. Prices are
competitive and very expensve in mgor cities, where middlie-income seniors may not qudify for
government-subsidized housng but cannot afford the upfront fee of continuing care retirement
communities (CCRCs).”°

There may be no one to care for you a home. Severd articles feature seniors who are “lucky” for
being able to aford their long-term care or for receiving care from their families® Many baby
boomers do not have spouses or children living in close proximity that would be able to care for
them. For them, the idea of planning is critica, because gppropricte care may rely more heavily
on paid services and may involve greater steps to ensure a community of support.82:83:84.8

In summary, the media mantans the perception of long-term care as a poor-qudity nursng
home. While some dories may suggest other options such as assged-living fadlities, these
dories are targeted toward the upper middle class. Home- and community-based services are
available, but stories generdly target an audience in immediate need of these services. There is a
disconnect between these services and any planning for them.

In generd, planning for long-term care is portrayed as largely financid. The means to finance
long-term care depend heavily on on€'s ability to pay for long-term care insurance, a product
geared toward an older, middle class audience. Therefore, these messages may ot resonate with
diverse populations who ether cannot afford to pay for long-term care insurance, do not have the
money to consult a planning professonas, or do not perceive themsdves as “older, middle
class” Messages may dso require a different framework to reflect culturd differences, such as
averson to the idea of professond assstance in providing long-term care.
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SPECIFIC TARGET AUDIENCES

Mogt coverage in the popular press targets a homogenous middle class population. For example,
some dories in the popular press clearly target specific audiences like family caregivers, women,
and employers, dories less frequently target minorities, individuds with low incomes, and
persons with disabilities To compensate for this lack of coverage in the popular press, the
Barents research team searched selected specid interest publications for minorities and persons
with disbilities These searches, while useful, in no way account for the whole redm of
information that address the unique Stuations of particular groups. (For example, a dgnificant
body of specid interest literature exists for caregivers and people with disabilities))

An examination of gories by target audience supports the idea that a single message about long-
term care planning probably will not resonate with dl segments of the population. People with
dissbilities, for example, may prefer to focus upon ther drengths rather than their care needs
Minorities may only be beginning to accept the idea of care outsde of the family unit, as
economic dtuations dictate otherwise. Potentid caregivers may be in denid about ther own
needs, but willing to help their parents plan.

The following sections discuss the messages (predominantly in the popular press) that potentia
caregivers, women, employers, low-income individuds, minorities, and persons with disgbilities
are being sent about long-term care.

Potential Caregivers

Messages to potentid caregivers, especidly women, are mostly packaged within persona stories.
The dories, often highly emotional accounts, tend to fadl dong one of three themes 1) you are
not aone, 2) asking for help is not a sgn of weskness and help is avalable, and 3) open
communication between parent and adult child isvitd.

The firg of these types of dories lets informa caregivers know tha they are not aone and
millions of other people are experiencing smilar emations, sruggles, and frudtrations. One of the
dominant messages to this population is that in order to be good caregivers, spouses ad
daughters need to take care of themsdves. They need to make their own hedth and well-being a

priority. 8687

“As the population gets older, burdens don't have to fal on family shoulders done.”
Méllen, K; Coen, J. Chicago Tribune. Sep 11, 2000;1.

Secondly, stories emphasize that seeking help is not a Sgn of weekness, but is a mechanism for
aurvival. Advocates, including AARP, clam that there is a gap between the sarvices avallable
and consumers awareness of them.®® In the midst of caregiving, caregivers have very little time
or energy to seek out this information. With this in mind, many aticles try to let people know
that help is available, and often include resource information directing readers to senior centers,
direct service organizations, or Area Agencies on Aging. For caregivers tha live far away,
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stories suggest that properly caring for an aging parent sometimes requires professond
assistance from geriatric care managers as wel| 89901

Stories like those that recently appeared in Family Circle and Prevention are typica. These
gories were sympathetic to the stress and guilt experienced by caregivers while a the same time
providing factud information and advice on being better equipped as a caregiver. In one aticle,
a geniarician addresses a caregiver's question on what to do with an unhgppy uncle in a nursng
home by dividing comments into two sections, one directed a the caregiver's fedings and the
other about how to improve the unde's situation.®? The message is that caregivers need positive
reinforcement for ther efforts, as well as advice on how to comfort loved ones in need of long-
term care.

“Discuss needs of your parents, yoursdf to avoid later gtrife”
McCombs, B. The Denver Post. Jan 8, 2001;B06.

Articdes make dear that planning for long-term care requires open communication between aging
paents and adult children. Communication is vitd in planning, because often it is the adult
children who make the fina choices for ther parents care. In fact, sories imply tha it is the
respongbility of the adult children to initiate these conversations. As potentid caregivers, they
ae being told to discuss ther parents needs, not necessarily their own future needs. Stories
acknowledge that end-of-life discussons may be uncomfortable for everyone, but emphasize that
they can help both parents and adult children be more prepared and under less stress to face the
many different aspects of care when the time comes®*®* Many reporters recommend frankness in
discussing issues of hedth care, financing, and housing, but do not generdly go beyond that in
suggesting how to approach these sensitive subjects®%%%":% Only three articles give concrete
examples of wha to discuss 19101 Mogt articles are very one-dimensiona and do not address
the broad gspectrum of issues that need to be communicated about long-term care. While an
aticle may mention the need to discuss long-term care insurance, for example, it does not
provide guidance about the intricacies of long-term care policies. The burden then comes on the
children to do the research into long-term care. Furthermore, these articles do not generdly refer
them to aresource for further assistance.

Women

Not only are women targeted as caregivers within the media, but they are dso being reminded to
empower themsdves to be financidly literate. Media messages may be direct, with messages
advisng women to undersand their finances and plan for therr future, or they may be subtle --
for example, hypotheticd scenarios may use the nonspecific pronoun “she” With the
underganding that some women may not have a substantid foundation of digposable income,
these aticles do not usudly mention long-term care insurance, but do suggest saving and
investment.}°#1% Education, notes one article, is the key to financia freedom.*%*

Employers

Stories tdk about the Sandwich Generation (women juggling full-time jobs families of ther
own, and their aging parents) not only & an emotiond level but dso as a dtuation with economic
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repercussons. A handful of dories articulate that the demands faced by the Sandwich Generation
affect employers, and nearly haf of dl employers are reportedly responsive!®1% Articles dso
promote the idea that a competitive employer in today’s tight labor market should offer long-
term care insurance as part of the benefits package.l?1%81%° The message is that they need to
adapt or lose vauable employees.

“Hextime, Long- Term Care Among Benefits of Future.”
Theisen, T. Orlando Sentinel Tribune. Dec 6; E4.

As opposed to pint media, tdevison and radio transcripts from the past Sx months do not show
much coverage of employee group long-term care insurance option. When Presdent Clinton
sgned a hill that will offer long-term care insurance to federa employers and retirees, CNN
covered it severd times on that da%/, but none of the mgor network evening news shows included
the story in their headlines™ %! Furthermore, televison sources do not portray the same
enthusiasm for employer-offered elder assistance programs as print media does.

Familieswith Low Incomes

For low-income families, the media informs them that financd planning may be a mater of
saving, but mogt likely they will be taken care of by Medicad. In terms of planning, however,
they do have choices about the lifestyle they would like to lead. Options exig such as senior
fostering, 11211 “Golden Girls’*'* approaches to housing, or adapting on€'s own home relaively
ine(m.ls'vdy.llf),llﬁ

The media covers some aspects of planning that anyone can accomplish, regardiess of income
level. For ingance, people with low-incomes Hill need to communicate their needs to family
members and should dill condder planning care directives, power of attorney, and living
wills? 7118119 The ngure of the housing options, which may indude moving in with one's
children, merits open conversation with family so that expectations from both sdes are met, and
adult children can prepare for the Stuation as well.

Minorities

In a search of over 200 minority publications, very little coverage mentioned long-term care
planning!?®® The few rdevant atides suggested that long-tem care is a matter of culturdl
obligation and an integrd pat of life. One gory in The New York Beacon points out that in
African society, an offspring would never even consder dumping on€'s parent into a nursing
home, as is percaived to be happening in America®®! Stories that portray Hispanic caregivers use
very heatfdt sentiment, favoring informa caregiving to inditutions because, “the people just St
with no one to tak to, no entertainment.” The stories continue with: “1 couldn’t put her in a rest
home. | love her too much,” and, “They wanted to put her in a nurang home, but she sad that
she would rather be dead.”?? Even in cases where the paient’s condition is so deteriorated that
professond assgtance is criticd, articles express sentiments like: “It was the most agonizing and
difficult decision in our whole life” 23
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Articles suggest that the emotiond toll on women who balance caregiving and a career is even
more pronounced for minority caregivers, demands are higher since it is difficult to maintan the
traditiond role of full-time caregiver to which the dderly in some cultures are accustomed. An
article described one woman who worked full-time and spent hours crying a her desk, wracked
with guilt. According to the story, “Hispanic people don't put their parents in nursng homes....
But the anger and seeplessness were killing her, she believes” %4

“Alone in acrowd. Meeting the needs of the nation’s increasingly diverse population poses a
chdlenge for families” Martinez, S. Sacramento Bee. Oct 1, 2000;E1.

Jane Glen Haas of the Orange County Register told Barents'?® tha dthough the Hispanic
population expects to age a home, she sees this idea changing in 10-20 years because Hispanic
women are more educated and have jobs outsde of the home. In response to this changing
society, a compromise is available, dthough the idea is not very publicized to this population.
For example, one woman refused to put her mother in a home, but was able to pay for
community-based services through her long-term care policy. The message is that with a little
planning and invesment into your future, you can have the lifestyle that you would prefer when
you need care.

“As hard to grow old asit wasto be young.”
Clendinen, D. The New York Times. Jan 6, 2001;A12.

In thinking about planning, both ethnic minorities and same-sex partners should serioudy
consder their options and where they would like to live. The resounding message, however, is
that these populations are isolated both within mainsream homes and community-based services
that have been designed with the middle-class, heterosexud Caucasian in mind.}26:127:128129.130
Stories about homes that serve specia needs and interests, athough rare, usudly appear in the
real estate section of newspapers.

Younger Peoplewith Disabilities

The Ticket to Work and Work Incentive Improvement Act (TTWWIIA) has not gained much
atention in terms of generd press over the past sx months. Published articles present the Act in
a very podtive light, but are sendtive to the fact that many people with disabilities are skeptica
that its intended impact will come to fruition. In reporting, journdists tend to use podtive
language, noting it as a “dgnificant opportunity” for people with disabilities, who will be &ble to
receéve job traning, placement assdance, and employment while mantaning ther
bG’]ditS.lgl’lsz’lgs

“Hiring disabled makes good ‘ cents .”
Vechten, V. Michigan Chronicle. The Ethnic NewsWatch. Aug 29, 2000;63(48)A7.

Articles may have the effect of chipping away at socid bariers to employment. In addition to
informing the generd public that employment is an excdlent opportunity for many persons with
disbilities, atices dso indicate that it is frustrating for gersons with disabilities to have others
focus on ther disability rather than their strengths>**%1%% These articles dso inform employers
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about TTWWIIA and encourage employers to condder hiring persons with disabilities These
atides lig datidics tha point out tha hillions of dollars ae lost in unredized productivity,
adthough 78% of persons with disabilities say that they would like to work .’

“10 years after landmark law, gains are made, barriers remain.”
Lafleur, J; Kee, L. . Louis Post-Dispatch. Sep 3, 2000;A1.

The popular press dso presents the chdlenge of implementation. It urges city planners to
condder the implications of such policies as the Olmgtead decison, Americans with Disdbilities
Act, and TTWWIIA. Although these are making inroads for adlowing people with disabilities to
become more independent, articles point out a serious lack of infrastructure (such as housing
options, community-based services, and transportation to/from work) to accommodate the needs
of persons with disahilities!38139140.141.142143 1 terms of planning, readers could interpret this
gtuation in a way that encourages them to plan early. On the other hand, they may see it as futile
to plan for something that seems unattainable.

In concluson, most of the media coverage on long-term care focuses on a homogenous middie
class population and leaves mgor gaps in reaching minority communities. As depicted in the
media, it appears that women have not traditionally been responsble for household financid
decisgons, low income populations have been assigned their forms of care, and people with
dissbilities have been consdered dependent. Consequently, these populations may identify with
messages that focus on drengths, offer different options, and empower them to make choices in
long-term care. For ethnic minorities, family members have traditionaly provided care of the
eldely. With changing education levels and economic demands, long-term care needs may
require outsde assgance While the media handles this dgtuation with highly emotiond
language, it may be helpful for dories to be crafted in a supportive manner that emphasizes the
hedlthy benefits for both the individud in need of care and their families.
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WHY TO PLAN AND WHERE TO TURN FOR HELP

Consumer motivation is an important condderation in planing a communications campagn.
Therefore, it is indructive to understand the kinds of motivating factors that underlie planning
messages in the media The following sections address both incentives for planning and
resources for doing so that are set forth in the media

Why To Plan

In articles that encourage planning, the “reward” to the planner is often associated with control:
having better and more numerous care options, being able to dleviate some of the stress around a
long-term care event, or insulating the family from financid risk. These “rewards’ are described
more fully in Table 3, below.

Ta.bl e 3: Rewar dS fOI’ L Ong—TeI’ m Cal’ e Pl anni ng144,145,146,147,148,149,150,151,152,153,154,155

“The best way to get the care you want late in life ... isto prepare yourself now.”
Washington, L. Money. Oct 2000; Features 131.

Control Over Care - Articles imply that for planners the reward is “receiving the care you
want.” This control trandates into flexibility in options and a choice in the qudity of care that
isreceived.

“Plan now and avoid ...deding with critical issues when you are leest up to it.”
Barovick, H. Time. Sep 18, 2000;Society 65.

Alleviating Stress in Crises - Other articles present the issue as one that helps dleviate some
of the stresses that arise in a crigs or the mistakes that can follow from a hasty decison. With
advance planning, choices can be made cdmly, fadlitating the trangtion for both patient and
family.

“Edate planning: securing a bright future for you and your family.”
Spewak, S. www.ass stguide.com.

Insulating Families from Financial Risk— Articles frequently point out that, with some
planning, readers can maintain financid independence and not have to rey entirdy on thar
families for financa support. Those who have not planned are stuck with the frightening
prospect of deding with the overwhdming costs of long-term care that can quickly
impoverish afamily.

Where To Go For Help

Articles provide resources or “supports’ for their audience in a variety of ways. Some may use
quotes from respected expert organizations or companies, they may list resources for further
information a the end of the article, or the entire piece may feature a certain resource. Some
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resources are listed as a sidebar, a one-paragraph news brief, or Q&A. Often in the health, metro,
or community news section of the newspeper, articles lis a sampling of resources and contact
information. These are meant to grab the readers attention, and give them something on which
to act.

The following are resources that have been referenced most often in the popular press in the past
gx months

Expert Organizations — New York Public/Private Partnership, AARP, the Hedth Insurance
Asociation of America, Assgsed Living Fecility Associaion, Area Agencies on Aging, United
Seniors Hedth Council, the Nationd Association of Insurance Commissoners, Alzheimer's
Asociation, Nationd Family Caregivers Association, National Associaion of Professond
Geriatric Care Managers, Long-Term Cae Insurance Nationd Advisory Council, Citizens for
Long-Term Care, Sate long-term care ombudsmen, and state Medicaid programs.

Internet sites — The most commonly cted are www.elderweb.com, www.women.com,
www.aarp.org, www.totdlivingchoicescom, www.careguidecom, and www.livon.com. Good
Morning America has refered audiences to its own webgte for more informaion on
Alzheimer's and CNBC encouraged viewers with questions to write in emails for answers. In
addition to specific dtes, readers are informed that directories posted on the web list countless
care options and facilities. Readers are cautioned, however, to evauate the stes carefully, to
discern if they are non-biased. (Smilar warnings are dso given about referrd services tha are
reached by telephone).

Professional assistance - Readers are told about the services of elder care consultants, geriatric
cae managers, financid planners, and lawyers References are usudly generd and do not
mention specific companies or organizations.

Publications — Shopper’s Guide to Long-Term Care Insurance by the National Association of
Insurance Commissoners, Long-Term Planning: A Dollar and Sense Guide by United Seniors
Hedth Council; Elder Rage: How to Survive Caring for Aging Parents by Jacqudine Marcell;
The 14 Friends' Guide to Eldercaring Joan Hunter Cooper, €t al.

Direct services — Readers are often directed to Area Agencies on Aging.
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STUMBLING BLOCKSAND STEPPING STONES

Research suggests that there are great voids in awareness and understanding of long-term care,
not to mention how to plan for future care needs'®® Given this deficit, the popular press could
play an important role in educating the public about long-term care and long-term care planning.
Indeed, long-term care issues are vighble in print (and based on the increase in coverage since the
Mebane findings, a longitudind study would no doubt find this vighility increesing) and many
have a future orientation, adong the lines of the “graying of America” However, there are some
agpects of exigting coverage that may actudly inhibit increased knowledge and awareness among
consumers.

When long-term care makes the “news’ (as opposed to being covered in the features sections
of a paper), public policy prevails over individud relevance. Many articles effectively depict
the planning for long-term care as a problem that concerns the government. Articles point to
the lack of infrastructure to accommodate the aging boomers, the severe caregiver shortege,
or to the chdlenge of providing state and federd funding for care services. As in the case of
Minnesota and Forida, the work of long-term care task forces may make headlines. (The
heated debates over nursing home tort reform in Horida were covered on a naiond levd;
gories could be found in the Chicago Tribune, for example) Stakeholders in these articles
propose to lobby the government for more liberad policies, to increase Medicaid, to increase
Medicare, or to channd more federd funding into sate and loca programs and nursing
homes1*"1%81%% Thexe articles portray the solution to providing adequate long-term care as
lying in the hands of the government. While this may be crucid, it may overshadow the need
for persond planning and taking persona respongbility for one's own future.

No one is providing guidance on how to talk about long-term care. Stories acknowledge the
difficulty and importance of taking &bout long-teem care. Often adult children are
encouraged to initiate this frank communication with their aging parents. However, the
popular press contains few concrete suggestions for how to broach the subject and have a
productive discusson about long-term care. (AARP is one exception.)

Coverage of nursng home abuse can meke a hard-to-tak about issue more difficult.
Although media coverage of nurang home life is not dl negaive and dternatives are
presented, negative dtories dill have sgnificant presence. Perhaps more importantly, stories
about care dternatives do not generdly tell the reader how this “better tomorrow” can be
theirs through careful planning. Exiding coverage of long-term care may compound denid
and negative emoations around the issue.

Some stories present Medicaid estate planning as an acceptable drategy for long-term care
fineandng. Some reporters encourage readers to transfer assets in order to quaify for
Medicad. While they acknowledge that Medicare will not pay for long-term care, some
portray Medicaid as the default for anyone whose assets are less than $100,000.

Overwhdmingly, atides equae long-term care planning with long-term care insurance and
seldom talk about other financing options or other ways of planning. Long-term planning is
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aso being equated to long-term care insurance,*®° meaning that those that are not in the long-
term care insurance market may not underdand that there are other factors involved in
planning. They need to be more aware tha insurance is only one option for financing long-
term care, and tha finencid planning is only one aspect of planning for long-term care
ovedl. There ae very few ovet messages about lifestyle planning — thinking ahead about
geographic location, home modifications, €etc.

Articles rardly address common misperceptions about long-teem care financing in a
graightforward way. The popular press seems to do little to make the public aware of
limitations in Medicare coverage, and has not addressed the fact that Sgnificant numbers of
people misakenly believe they have private coverage. Of dl the articles found about long-
term care planning, aout one-tenth of them discussed the fact that Medicare does not cover
long-term care as the impetus for persond planning. However, this message is usudly
incidentd to the main topic of the atice Some aticles infer that Medicare will pay for
nursing homes, but they will not specify how long. Others may present Medicare as an option
for eder care, being vague about the conditions or time frame of its coverage 11162163

While these bariers may be compounded or ameliorated by any number of psychographic
factors, one daigic sands out as having a widespread potentially negative effect. According to
Generationd Targeted Marketing, “boomers tend to view themselves as about 15 years younger
than they actudly are”'®*1% This image may make it difficult for them to think about retirement,
much less long-term care needs.
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NEXT STEPS

Build on current coverage sources. Stories that have dready been covered have leveraging points
upon which a campaign can build. For example, financia Stories can contain clearer definitions
of long-term care, or savices atides can further discuss financing options. Additiondly,
messages that have reached potential caregivers can be couched with messages for on€'s own
planning needs, or include more references for further information. Columnigts that have dready
written about long-term care can be provided with further information and reporters in generd
can be educated with a long-term care press coverage guide. As the mgority of caregivers and
recipients of long-term care, specid atention should be given to empowering women to
financaly plan for long-term care.

Use persond dories and cdls to action to link service options with planning. One way to present
information about planning is to include persond dories of success, to emphasize the point that
positive outcomes could not have hgppened without planning, and to highlight how much better
off people are by having planned and by utilizing cetan sarvices One leveraging point for
HCFA can be to emphasize planning within aticles about service options and choice. A
ggnificant number of media dories take the consumer advocate angle, and emphasize “it could
happen to you.” 166,167,168,169,170,171,172,173,174,175,176,177 Mog atices are very emotiona and
anecdota, but after rlaying their story, the message ends HCFA may consder using these
anecdota dories, but loading them with a message about planning. Consumers may tune in to
emotional dories, but unless they are prodded with some kind of action to take, they may not
necessxily relateit to their own lives.

One way for HCFA to disseminate its message would be to gpproach those who write senior
sections or retirement sections of newspaper or magazines. When writing articles about coping,
choice, or aging in generd, they may be encouraged to incorporate a message about planning, as
well. In working with the media, messages may be crafted into newsworthy pieces that not only
draw upon people's compasson, but offer them plans of action for their own or their parents
planning aswell.

Consider long-term care as a pat of retirement planning. Although a connection seems logicd,
few news aticles currently incorporate long-term planning into generd retirement planning.t’®
The rare aticles that do tak about long-term care in the context of retirement planning note thet
it is necessxry to figure out if investments and saving will be sufficient to dlow the reader to
fully enjoy retirement. By being able to control on€'s finances, the range of options opens,
thereby decreasing the need for indtitutionalization.'’®®° These atides may adso discuss the
purchase of long-term care insurance. Very few aticles, however, actudly relae long-term care
to retirement planning. In generd, as observed in U.S. News Retirement Cdculator, long-term
care is nowhere to be found in the formula for estimating a retirement budget.*®* HCFA may find
Uccess in rasng long-term care as a condderdaion in retirement planning -- a “new angle’ on a
subject that islikely to be of interest to broad news audience.

Rdae planning to family consequences. It is wdl-established in the press tha long-term care
affects the family unit, not jugt the individud needing care. Consequently, stories should address
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how planning for future long-term care needs can increase control and financid security within
the family. Some dories address control within the family, but fewer talk about resdud effects
of long-term care costs on the savings of adult children or the vdue of a formd agreement
dlocating financid compensation to family caregivers!82183184185186 \while neither of these
points was given a dgnificant amount of atention in popular press, they may capture some
atentionin families

Use high-profile cases. On Rondd Reagan's birthday, ABC Nightly News gave Alzhemer's
disease specid coverage, including its effect on caregivers. The story followed a granddaughter’s
difficulties and the resources, such as adult day care, that were available to her and other
caegivers. When former Presdent Reagan had fallen and broken his hip, many newspapers
reported the story, but in neither incidence was there an adjoining planning message.

Make informetion digedtible. According to Gary Barg of Today's Caregiver, success lies in
being dile to trandate information into something hands-on and useful. Stories should provide
anecdotes to which people can quickly relate and three points on which they can act. '8’

Finding ways to incorporate a financid question into an advice column, an editorid, a quick
blurb, a sdebar, or a Q& A are creative methods to attract and maintain a reader’s attention. One
way to evoke a response from the audience about long-term care planning, for example, is to
meke it very persond. “Do you know where the money would come from if you needed care?’
asks Asa Aarons, advice columnist for the Daily News. Some business section articles may be
quick, one paragraph blurbs that give direct answers to questions like, “When is the best time to
consider purchasing long-term care insurance? 188189 Using sidebars can dso be a way to deliver
specific information and guidelines for what to consider in choosing an appropriate policy.*®°
Editorids written by such persons as Alan Rosenbloom, interim presdent of American
Association of Homes and Services for the Aging, are dso ways to quickly convey a message
utilizing a person’s credibility for weight.®* These articles can be short but direct in order to give
readers something to think about that would dicit a future response.

Pitch stories that can appear in various sections of the newspaper or segments of broadcast news
programs. Varied types of coverage may draw in audiences that normaly would not be searching
the obvious locations. For instance, business sections may not captivate al women, so it may be
advisable to package a message about planning into an article that can be run in the hedth
section. Liz Taylor, for example, told Barents that her column appears in the “Scene’ section of
the Sesitle Times because more women read it.1%2

Taget the holidays. During the holidays, families are more likdy to vist relatves and spend
more time around loved ones. At this time, sories may have more of an impact as people see
their relatives age and congder the need for planning.

Target the “Roosevelt Generation” One reporter acknowledged that the population that is often
ignored is pat of the “Roosevelt Generation,” people who were born just before the baby
boomers and are approaching retirement age. Not only do they have aging parents, but they are
dso facing their own need to plan. Stories that highlight the successes of long-term care planning
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and the various long-term care options may resonate best with this audience, who may have a
firsdhand experience with a family member, but may gill not be avare of al of ther options.
They ae interested in the issue because it is red to them, and they ill have time to learn from
others and to plan for themsdves.

Develop messages that emphasize the drengths of minority populaions. Specid attention should
be given to the packaging of messages to reach ethnic minority populations. Themes that portray
home- and community-based services as a way to mantan qudity reationships with family
members may resonae with this population. Stories that portray planning as a way dleviae
caregiving stresses and offer a certain level of comfort to both the person in need of care and the
caregiver may be well-received by this population.

Y ounger people with disabilities gppear to be encouraged by messages that consider their tdents
and capabilities as young and capable contributors to society. Stories that reflect the pogtive
implications of TTWWIIA may adso try to emphasize the infrasructure (where it exists) that
supports employment for this population.

In concluson, the findings of this report imply that there is a disconnect in media coverage
between financid planning and lifestyle planning. Coverage tends to report on newsworthy
events and crcumdances, while overlooking the planning messages within them. This study is
one pat of an environmenta scan to identify possble campaign messages through an
understanding of exising media coverage, ongoing educationad campagns, and the legidative
and regulatory landscgpe in which the campaign will exist. The findings of this study, coupled
with the literature review and best practices report, provide the foundation for a consumer
research strategy aimed at developing an effective national long-term care awareness campaign.
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