
     
   

 

 
     

 
  

              
           
  

 

             
         

       
 

 

 

            
       
         

           
         
           
           

           
     

   
 

          
           
           
           
         
 

 
  

            
            

           
                                   

                         
           

 
  
 
 

eHealth Data Briefs 
Online Video 

Highlights 
•	 Online video viewing is growing at a 

faster pace than many other internet 
activities. 
http://www.pewinternet.org/Reports/2009/13‐‐The‐
Audience‐for‐Online‐VideoSharing‐Sites‐Shoots‐
Up.aspx?r=1
 

•	 Americans are heavy users of online 
video ‐ 69% of internet users have 
watched or downloaded internet 
video. 
From:
 
http://www.pewinternet.org/Reports/2010/State‐of‐
Online‐Video.aspx?r=1
 

•	 Online videos are now reaching a 
mainstream audience. A 2010 
eMarketer survey found that 66.7% 
of internet users, or 147.5 million 
people, watch online videos each 
month. That number is expected to 
increase significantly – by 2014 with 
a projected 77% of internet users 
utilizing online video. 
From: http://totalaccess.emarketer.com/Article.
 
aspx?R=1007664
 

•	 Broadband users (75%) are more 
likely to watch or download video. 
The rise in social networking and 
video sharing sites has also increased 
the popularity of online videos. 
From: 
http://www.pewinternet.org/~/media//Files/Reports/2
 
010/
 
PIP‐The‐State‐of‐Online‐Video.pdf 

•	 Online videos are also content that 
internet users report liking to share. 
In fact, eMarketer reports that 80% 
of internet users share family videos, 63% of internet users share funny videos, 40% of web users share 
educational videos and 27% of internet users share sports news and highlight videos. 

Online Video Users 

Source: eMarketer, August 2010. Chart 120362. 



 
 

 
                              

 
  
   

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

                                

 

 

eHealth  Data  Briefs  
Online  Video  

• Google, which includes YouTube is the top US video property, followed by Hulu and Microsoft. 
From http://totalaccess.emarketer.com/Chart.aspx?N=0&Nr=P_ID:98213 

Demographics 
• Men are more likely than women to watch or download video online (74% vs. 63%). 

 



 

 
 

                                        

 
 

                          
                     

                              
         
          

eHealth  Data  Briefs  
Online  Video  

• Young adults (age 18‐29) are the heaviest users of online video at 84%, followed by 30‐49 year olds at 74%. 

• The better educated (some college: 75%, college grads, 75%) and higher earners ($75,000+ 
at 78%) are more likely to watch or download online video. 
• Hispanics (27%) are the ethnic group most likely to watch online video, followed by whites 
(20%), then African Americans (15%) 
Above demographic facts from http://www.pewinternet.org/~/media//Files/Reports/2010/PIP‐The‐State‐of‐Online‐Video.pdf 


