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The State of News?
• “Nobody reads news papers anymore”

• “It’s all about online”

• “Mobile is where it’s heading”

• “Young people don’t care about news”

• No such thing as silo‐ed consumers
• Relevance of content over channels?

• Relevance of news to advertisers?

• Relevance of advertisers to news?



Mapping News Consumption by Hours of 
 the Day
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News sources by hour of the day
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The VCM Study helps us understand 
 media consumption in context
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The Nielsen Company

Council for Research Excellence

Media Consumption and Engagement 

 Committee of the CRE

http://www.gettyimages.com/detail/200401815-001/Digital-Vision


The CRE asked for a snapshot of 
 the media world

in order to

Dimension current consumption of media—focusing on television 

 and video—and how it is changing over time

Guide video media audience measurement…
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… by generating a comprehensive map of the current 
media ecosystem 

… by generating a comprehensive map of the current 
media ecosystem



The study is complex and costly
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Observation
• “Shadowing”

 

Approach


 

Trained observers shadow participants 

 throughout their waking day


 

Average 14 to15 hours of data per 

 participant
• Cross‐location and cross‐media 
• Computer‐assisted observation



 

Dana™

 

“smart keyboard”

 

from Alphasmart


 

Combines keyboard and touch screen 


 

Observer records locations, life activity and media 

 use 


 

Current state is logged every 10 seconds


 

Produces a fine‐grained, complex record of the 

 participants’

 

day 
o Create “Day in the Life”

 

Maps



Media codes

8



The Media Ecosystem: Reach and Duration
VCM Study 2009



The Media Ecosystem: Reach and Duration
VCM Study 2009

The News Footprint



TV users were exposed to roughly an hour a day 
of live TV ads and promos
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Thank You
mbloxham@bsu.edu

For More Data / Info
www.researchexcellence.com
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