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Everyone deserves to breathe 
smoke-free air! 



Chicago Tobacco Prevention Project 
Objectives: 

 adult smoking rate by 10% 
(from 20% to 18%) 

 
 youth smoking rate by 25%  

(from 15% to 11%) 
 

 exposure to secondhand  
smoke in Chicago 

 
 
 



Reducing tobacco use 

• Raised awareness and demand for smoking 
cessation resources 
– Quitline calls increased by 70 percent 

• Integrated tobacco use screening into clinical 
systems 
– “Ask, Advise, Refer” implemented at 33 clinics, of which 25 now 

include tobacco screening in patients’ electronic health records 

• Reached youth to prevent tobacco use initiation 
– More than 1,000 youth participated in Operation Storefront, a 

hands-on curriculum addressing tobacco marketing to teens 



Reducing exposure to secondhand smoke 

• Created smoke-free or tobacco-free places 
– 9 mental health and substance abuse facilities 
– 5 hospital campuses 
– 3 college/university systems   
– Archdiocese of Chicago Catholic Schools (87,000 students) 
 
– More than 3,363 units of smoke-free public and private         

multi-unit housing 



Why multi-unit housing? 

• Approximately 35 to 65 percent of the air in 
apartments and condominiums is “shared” with air 
from other units and common areas. 
 

• Children living in MUH where smoking is allowed 
have cotinine levels 45 percent higher than children 
living in detached homes. 
 



Our strategies and process: 

1. Conduct market 
research and share 
findings to raise 
awareness/demand 

2. Make the case to 
owners, managers, 
resident leaders, etc. 

3. Support community-
led change with tools 
and resources 



Using market research to persuade managers 



Using market research to target consumers 



Using market research to educate families 



Using market research to earn media hits 



Making the case to stakeholders 

• Provide toolkit that includes: 
– Sample lease agreements 
– Timelines for implementation 
– Indoor and outdoor signage 

• Emphasize economic “win” for property 
owners/managers 
 



Making the case for a financial win 

SMOKE-FREE IS 



Supporting community-led change 

• Providing smoking 
cessation resources 
for residents who 
want to quit 
 

• Offering assistance 
to advance policy 
change efforts 



Providing smoking cessation resources 



Offering assistance to spur change 

• Technical assistance 
• Staff training 
• Resident education 



Short-term outcomes: 
Chicagoans’ weekly exposure to secondhand smoke 

in their homes decreased by 50% 



Anticipated health benefits: 

• Reduced exposures to secondhand smoke, 
especially among children 
 

• Fewer asthma exacerbations, heart attacks, etc. 
 

• More successful quit attempts by smokers living in 
multi-unit housing with smoke-free policies 
 



Conclusion: 

• Smoke-free       
multi-unit housing is: 
– Valued by consumers 
– Economically viable 

for owners/managers 
– An essential 

component toward 
achieving health 
equity and reducing 
the toll of tobacco 



Thank you for your time! 
Joel Africk 

President and Chief Executive Officer 
Respiratory Health Association 

of Metropolitan Chicago 
(312) 243-2000 

jafrick@lungchicago.org 
 

www.lungchicago.org/smoke-free-housing  
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