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(NAPSA)—New progress in
nutrition research may help
many Americans win their “battle
of the bulge,” as experts work to
control our nation’s growing obe-
sity epidemic.

T h e  r a t e  o f  o b e s i t y  h a s
increased 65 percent over the past
decade; it’s estimated that 60 per-
cent of adult Americans are either
overweight or clinically obese—
about 110 million overweight
adults and 39 million obese adults
in all. Obesity is also reaching epi-
demic proportions among adoles-
cents and teens—some 25 percent
of American children are over-
weight and about 10-15 percent
are obese.

It’s a problem that leads to
poor health—and high health care
costs. Overweight individuals
have an increased risk of adult
onset diabetes, coronary heart 
disease, hypertension, stroke,
degenerative arthritis, obstructive
apnea, and perhaps asthma. 
Obesity-related illnesses lead to
some 300,000 deaths each year
with an annual medical cost for
diabetes alone of at least $100 
billion. In addition to the health
risks, overweight individuals
often experience a decreased 
quality of life including depres-
sion, impaired mobility and poor
self-esteem.

Fortunately, new help is avail-
able. While many diets tend to
fail, and some diet medications—
even natural products containing
stimulants such as Ephedra—
have troublesome side effects,
researchers have found that an
extract of white kidney beans can
safely reduce the body’s absorp-
tion of complex carbohydrates,
also known as starches. Starches
—found in potatoes, bread, pasta
and rice—contribute nearly one-
half of the total calorie intake in
the average American diet. 

Pharmachem Laboratories has
introduced Phase 2, the “first, all-
natural starch neutralizer made

from white kidney beans and clin-
ically proven to reduce starch
absorption and promote weight
loss,” according to company bio-
chemist, Dilip Choksi.

In recent studies, starch
absorption averaged 66 percent
less in subjects taking the ingredi-
ent, Phase 2, compared to those
taking a placebo. In a second
weight loss study of 60 people,
those on Phase 2 lost an average
of 6.45 lbs. in 30 days, compared
to those on placebo, who lost less
than one pound on average.

This new ingredient has been
shown to be safe and well toler-
ated. Combined with a healthy
weight loss program that includes
exercise and eating a sensible diet,
it may help many people look bet-
ter, feel better and reduce their
risk of chronic disease. Look for
products containing Phase 2 at
your favorite place to buy supple-
ments. For further information,
log on to www.starchstopper.com.

Obesity in America: Carbohydrate Control
Could Be Key Weapon

Sixty percent of adult Ameri-
cans are either overweight or
clinically obese—about 110 mil-
lion overweight adults and 39
million obese adults in all.

Take Control Of Your
Financial Future Today

(NAPSA)—Until recently,
investing in the stock market was
often limited to people with deep
financial pockets and the means to
fund and manage complicated and
changing portfolios. Simply pur-
chasing stock in a company re-
quired a lot of up-front cash, not to
mention the knowledge and time
to work closely with a stockbroker.

But now anyone can invest,
thanks to ShareBuilder—an online
brokerage that provides people
with an affordable and easy way to
invest for the long-term.

How does the site work? Sim-
ply put, you invest at your own
pace, with very little effort. The
investing philosophy is dollar-
cost averaging, each week or
month (you decide) ShareBuilder
automatically buys the stocks or
index funds you designate in the
dollar amount you specify. Simi-
lar to a 401(k),  it has been
described as a terrific solution for
people looking to earn their
financial success over time,
rather than by taking significant
risks with active trading.

On the site, people can make
regular automatic investments in
over 4,000 stocks, index funds, or
closed-end bond funds. There are
no account or investment mini-
mums, and no annual fees—mak-
ing it extremely affordable ($4 per
recurring transaction or $12 per
month for unlimited purchases).
ShareBuilder also offers various
account types, including custodial
accounts and IRAs.

To learn more, visit the Web
site at www.sharebuilder.com.
ShareBuilder is a registered bro-
ker, and accounts are protected by
SIPC.

It’s now easy and affordable to
begin investing online.

(NAPSA)—Most men are
pretty straightforward when it
comes to skincare and grooming.
No fuss, no frills and “I can do it
in five minutes or less” is their
general motto, but don’t let this
nonchalant attitude fool you. Men
do have a vested interest in their
vanity and are not averse to steal-
ing their gals’ facial cleanser or
acne treatment.

Men have always tended to
their shaving needs, but over the
years their awareness and usage
of skincare has increased and
companies today are responding
to their unique and evolving skin-
care needs.

Shaving for the majority of
men is a necessary evil that can
lead to cuts, irritation, or worse,
ingrown hairs. 

This may seem like a small
price to pay for vanity when com-
pared to the labor-intensive beauty
rituals of women, but consider
this—in a recent survey, 42 percent
of men, 18 to 34, said they would
give up drinking beer for a month
to never have to shave again, and
one third of both men and women
surveyed agreed that the guy’s
razor burn is uncomfortable for
both when kissing.

Still not convinced men take an
interest in their skin’s appear-
ance? While more than one fourth
of men, 18 to 34, attribute acne to
“dumb luck,” 50 percent of them
would attempt “at-home surgery”
to pop a blemish discovered before
a date.

For men, skincare has obvi-
ously grown far beyond the bar of
soap and shave cream. Today, they
are seeking advice on how to best
care for their skin from the skin-
care-savvy women in their lives.

Still, there are differences in
what men want and need when it

comes to grooming products cre-
ated specially for them. Not a big
surprise, but men demand simple,
easy-to-use products with notice-
able results and little or no fra-
grance. Next, they want products
that solve their problems; help
prevent ingrown hairs, treat
breakouts and soothe razor burn.
Lastly, they want products sold
where they expect to find them—
in a mass retailer or a drug store.

In recognition of these differ-
ences, manufacturers are stepping
up to the plate and creating new
products men want and need. A
good example is the new Neutro-
gena Men’s line. 

Given the fact that men spend
170 hours a year grooming, they
will be pleased to discover Neu-
trogena Men’s two distinct prod-
uct categories. The Razor Defense
line, focusing on rough shavers,
helps to soothe and prevent razor
irritation; the Skin Clearing line
aims at treating and preventing
both breakouts and ingrown
hairs. 

Best of all, the products are
uncomplicated, effective and easy
to find. And with prices between
$2.85 and $5.99—the cost of van-
ity is a very small price to pay for
great looking skin. 

Mirror, Mirror Above The Sink...
Men Care More About Their Skin Than You Think

Men prefer skincare products
that are lightweight, easy-to-use
and light on fragrance.

(NAPSA)—To help you stay on
the road to safety and savings the
next time you buy a used car, the
Federal Trade Commission offers
this advice:

• Before shopping for a car,
think about your driving habits,
your needs, and your budget;

• Learn about car models,
options, and prices by reading
newspaper ads, both display and
classified; 

• If you finance the cost of the
car, consider how much you can
put down, your monthly payment,
the length of the loan, and the
annual percentage rate. Make
sure you understand all aspects of
the loan agreement before you
sign any documents, including the
exact price; the amount you’re
financing; the finance charge; and
the total sales price;

• The Federal Trade Commis-
sion requires dealers to post a
Buyers Guide in every used car
they offer for sale. Private sellers
don’t have to use the Buyers
Guide. The Guide tells you:
whether the vehicle is sold “as is”
or with a warranty; percentage of
the repair costs a dealer will pay
under the warranty; that spoken
promises are difficult to enforce; to
get all promises in writing; to keep
the Buyers Guide for reference
after the sale; the major mechani-
cal and electrical systems on the
car, including some of the major

problems you should look out for;
and to ask to have the car
inspected by an independent
mechanic before you buy;

• Examine the car using an
inspection checklist. You can find
these on Internet sites that deal
with used cars;

• Test drive the car under var-
ied road conditions—on hills, high-
ways, and in stop-and-go traffic;

• Ask for the car ’s mainte-
nance record from the owner,
dealer, or repair shop; 

• Hire a mechanic to inspect
the car for mechanical soundness
as well as safety;

• Talk to the previous owner,
especially if the present owner is
unfamiliar with the car’s history. 

To learn more, log onto www.
ftc.gov.

Tips On Used Car Buying 

The government requires used
car dealers to include a Buyers
Guide with every vehicle.

(NAPSA)—The latest research
shows that—for optimum protec-
tion against long-wave UVA
rays—sunscreens should be used
in conjunction with powerful
antioxidants. One like SkinCeuti-
cals Topical Vitamin-C High
Potency Serum or Primacy C+E is
formulated with L-ascorbic acid,
the only form of Vitamin C the
body can use—and true vitamin E
(α-tocopherol), which can help
improve the appearance of sun-
damage, while reducing the harm-
ful effects of the sun. SkinCeuti-
cals products are available
through dermatologists, plastic
surgeons and licensed skin care
professionals, or by calling 1-800-
811-1660. For more information,
visit www.skinceuticals.com.

Amanda Dunbar’s paintings are
featured in Guided By Angels, a
gift book so named because Dun-
bar believes angels guide her hand
when she paints. A portion of the
proceeds of this book will benefit
Amanda’s Angel Alliance, a non-
profit organization which has
raised almost $250,000 for chil-
dren’s charities ranging from anti-
violence actions to art education
projects. For more information or
to order a signed copy, call (866)
272-2788 or visit www.aman
dadunbar.com.

Good news for consumers:
Recent additions to Web sites are
making them more “user

friendly,” adding a human touch
to the online shopping experience.
The first new feature is some-
thing tens of millions of teenagers
are already enjoying, Instant
Messaging. Now many Web sites
have added their own Web chat
feature to let browsers ask ques-
tions of live representatives. This
feature doesn’t require signing up
for AOL Instant Messenger or for
MSN Messenger—it’s all done via
your Web browser. Web sites like
www.ibm.com even allow sales
representatives to do something
called “collaborative browsing”
where they will help you navigate
the site by literally moving the
mouse to the appropriate “links”
on a Web page for you.

If you coat baked potatoes
with vegetable oil before you pop
them in the oven, they’ll come
out a beautiful golden brown.

Even though you may know
the painting as Whistler’s Mother,
he called it Arrangement in Gray
and Black.




