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Table 1061. Shopping Centers—Number and Gross Leasable Area: 
1990 to 2010
[As of December 31. A shopping center is a group of architecturally unified commercial establishments built on a site that is 
planned, developed, owned, and managed as an operating unit related in its location, size, and type of shops to the trade area 
that the unit serves. The unit provides on-site parking in definite relationship to the types and total size of the stores. The data base 
attempts to include all centers with three or more stores. Estimates are based on a sample of data available on shopping center 
properties; for details, contact source]

Year

Total

Gross leasable area (square feet)

Less than 
100,001

100,001 to 
200,000

200,001 to 
400,000

400,001 to 
800,000

800,001 to 
1,000,000

More than 
1,000,000

NUMBER
1990. . . . . . . . . . . . . . . . . . . . . . . . . 76,397 64,149 7,775 3,046 857 204 366
1995. . . . . . . . . . . . . . . . . . . . . . . . . 81,563 67,681 8,629 3,590 1,049 220 394
2000. . . . . . . . . . . . . . . . . . . . . . . . . 88,859 73,157 9,548 4,159 1,306 249 440
2005. . . . . . . . . . . . . . . . . . . . . . . . . 98,888 81,324 10,366 4,823 1,614 275 486
2006. . . . . . . . . . . . . . . . . . . . . . . . . 101,924 83,935 10,536 4,985 1,691 284 493
2007. . . . . . . . . . . . . . . . . . . . . . . . . 104,606 86,214 10,692 5,152 1,760 291 497
2008. . . . . . . . . . . . . . . . . . . . . . . . . 106,617 87,842 10,849 5,280 1,839 306 501
2009. . . . . . . . . . . . . . . . . . . . . . . . . 107,514 88,549 10,940 5,335 1,879 307 504
2010. . . . . . . . . . . . . . . . . . . . . . . . . 107,773 88,757 10,967 5,352 1,885 307 505

Gross Leasable Area (mil. sq. ft.)
1990. . . . . . . . . . . . . . . . . . . . . . . . . 4,731 1,678 1,090 814 472 183 495
1995. . . . . . . . . . . . . . . . . . . . . . . . . 5,279 1,799 1,213 963 576 197 531
2000. . . . . . . . . . . . . . . . . . . . . . . . . 5,956 1,967 1,342 1,123 709 222 593
2005. . . . . . . . . . . . . . . . . . . . . . . . . 6,713 2,177 1,458 1,309 871 245 653
2006. . . . . . . . . . . . . . . . . . . . . . . . . 6,902 2,238 1,482 1,353 912 254 663
2007. . . . . . . . . . . . . . . . . . . . . . . . . 7,072 2,291 1,504 1,400 949 260 668
2008. . . . . . . . . . . . . . . . . . . . . . . . . 7,234 2,334 1,527 1,437 991 273 672
2009. . . . . . . . . . . . . . . . . . . . . . . . . 7,308 2,353 1,540 1,452 1,013 274 677
2010. . . . . . . . . . . . . . . . . . . . . . . . . 7,326 2,358 1,543 1,457 1,016 274 678

Source: CoStar Group, Inc., Washington, DC (copyright).

Table 1062. Food and Alcoholic Beverage Sales by Sales Outlet: 1990 to 2009
[In billions of dollars (553.4 represents $553,400,000,000)]

Sales outlet 1990 2000 2003 2004 2005 2006 2007 2008 2009

    Food sales, total 1   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 553 .4 814 .6 920 .1 966 .1 1,021 .2 1,084 .8 1,139 .3 1,172 .1 1,182 .0

Food at home  . . . . . . . . . . . . . . . . . . . . . . . 305.3 423.2 476.4 494.5 520.9 552.3 578.4 596.7 607.4 
  Food stores 2 . . . . . . . . . . . . . . . . . . . . . . . 256.4 303.5 323.8 334.0 347.3 359.9 377.4 397.4 397.4 
  Other stores 3 . . . . . . . . . . . . . . . . . . . . . . . 32.3 89.4 122.6 129.4 142.4 160.4 167.3 165.1 176.4 
  Home-delivered, mail order . . . . . . . . . . . . 5.3 19.2 18.3 18.9 19.5 20.3 21.0 21.0 19.9 
  Farmers, manufacturers, wholesalers . . . . 3.5 4.6 4.8 4.9 5.2 5.4 6.0 6.2 6.5 
  Home production and donations . . . . . . . . 7.7 6.5 6.8 7.2 6.5 6.5 6.7 6.9 7.2 
Food away from home 4 . . . . . . . . . . . . . . . . 248.1 391.5 443.7 471.6 500.3 532.4 560.9 575.4 574.5 

    Alcoholic beverage sales, total   .  .  .  .  .  . 72 .7 111 .9 126 .9 139 .4 146 .4 159 .2 167 .3 168 .3 167 .0 

Packaged alcoholic beverages  . . . . . . . . . . 38.0 52.7 57.5 59.8 62.3 69.4 72.6 72.5 75.4 
  Liquor stores . . . . . . . . . . . . . . . . . . . . . . . 18.6 24.5 26.0 27.7 29.4 31.0 32.6 34.3 35.3 
  Food stores . . . . . . . . . . . . . . . . . . . . . . . . 10.8 15.9 17.8 18.5 19.3 20.0 20.9 22.0 22.0 
  All other . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.6 12.3 13.7 13.6 13.6 18.4 19.0 16.2 18.2 
Alcoholic drinks away from home  . . . . . . . . 34.7 59.2 69.4 79.6 84.1 89.8 94.7 95.9 91.6 
  Eating and drinking places 5  . . . . . . . . . . . 26.7 41.9 45.0 53.0 55.6 59.6 62.5 63.5 65.8 
  Hotels and motels 5 . . . . . . . . . . . . . . . . . . 3.4 9.9 15.9 17.4 18.8 20.0 21.2 21.2 21.1 
  All other . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.6 7.4 8.6 9.2 9.6 10.2 10.9 11.2 4.7 

1 Includes taxes and tips. 2 Excludes sales to restaurants and institutions. 3 Includes eating and drinking establishments,
trailer parks, commissary stores, and military exchanges. 4 Includes food furnished and donations. 5 Includes tips.

Source: U.S. Department of Agriculture, Economic Research Service, “Food CPI, Prices, and Expenditures: Food Expenditure 
Tables,” June 2010, <http://www.ers.usda.gov/briefing/CPIFoodAndExpenditures/Data>.

Table 1060. New Motor Vehicle Sales and Car Production: 1990 to 2010
[In thousands (14,137 represents 14,137,000). Includes leases]

Type of vehicle 1990 2000 2005 2006 2007 2008 2009 2010 

    New motor vehicle sales  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 14,137 17,806 17,445 17,049 16,460 13,494 10,601 11,772
New-car sales and leases . . . . . . . . . . . . . . . . . . 9,300 8,852 7,720 7,821 7,618 6,814 5,456 5,729
  Domestic . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6,897 6,833 5,533 5,476 5,253 4,535 3,619 3,885
  Import  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2,403 2,019 2,187 2,345 2,365 2,278 1,837 1,844
New-truck sales and leases . . . . . . . . . . . . . . . . . 4,837 8,954 9,725 9,228 8,842 6,680 5,145 6,044
  Light . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4,560 8,492 9,228 8,683 8,471 6,382 4,945 5,826
    Domestic . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3,957 7,651 8,013 7,337 7,083 5,285 4,061 4,927
    Import  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 603 841 1,216 1,347 1,388 1,097 884 899
  Other . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 278 462 497 544 371 299 200 218

Domestic-car production . . . . . . . . . . . . . . . . . . . 6,231 5,542 4,321 4,367 3,924 3,777 2,247 2,840
Average expenditure per new car 1 (dol.)  . . . . . . 14,371 21,041 23,017 23,634 23,892 23,441 23,276 24,296
  Domestic (dol.)  . . . . . . . . . . . . . . . . . . . . . . . . . 13,936 19,586 21,593 22,166 22,284 22,204 22,148 23,095
  Import (dol.) . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15,510 25,965 26,621 27,062 27,465 25,903 25,499 26,808

1 Estimate based on the manufacturer’s suggested retail price.
Source: U.S. Bureau of Economic Analysis, “Auto and Truck Seasonal Adjustment,” April 2011, <http://www.bea.gov 

/national/xls/gap_hist.xls>. Data are mainly from “Ward’s Automotive Reports,” published by Ward’s Communications, Southfield, MI.


