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 VITA:  BRIAN T. RATCHFORD  
 
3.707 SOM Building                                                             (972) 883-5975 (Office) 
The University of Texas at Dallas                                        (972) 473-9384  (Home) 
800 West Campbell Rd., SM 32  
Richardson, TX 75080-3021                       
 
PERSONAL 
 
      Citizenship:      U.S. Citizen 
      Marital Status:  Married 
 
EDUCATION 
 
      Ph.D.    (Business Administration), University of Rochester, June 1972 
      M.B.A.   (Business Administration), University of Rochester, June 1966 
      A.B.     (English), Canisius College, June 1964 
 
   Program Areas of Specialization: 
 
      Economics (Major) 
      Marketing and Quantitative Methods (Minors) 
      Thesis title:  "Analyzing the Welfare Effect of a Subsidy: 
                    The Case of General Aviation in the United States" 
           
WORK EXPERIENCE: 
  2006 -           The University of Texas at Dallas, Davidson Chair. Teaching Ph.D. 

seminars in marketing models and economics of information, MBA 
courses in channels and marketing engineering.  Consultant to 
Anasight. 

  
  1999-2006 University of Maryland, Pepsico Chair in Consumer Research. 

Teaching courses in marketing research, Ph.D. seminars in 
marketing models, and economics of information. Consultant to 
Foote, Cone and Belding; Pepsico, GTS Consulting, Inforte 
Consulting.  

                        
      1971-1999 State University of New York at Buffalo. Teaching courses in    
       marketing research, marketing management, advertising 

management, marketing models, statistics, economics.  Associate 
Professor with Tenure June 1975, Full Professor September 1981.  
Alumni Professor, 1990. Consultant to GTS Consulting; Electric 
Power Research Institute; Foote, Cone and Belding; Independent 
Health; Buffalo Sabres Hockey Club; Premier Liquor Corp. 
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      1977 - 1978  Faculty Fellow, European Institute for Advanced Studies in  
Management, Brussels. 

      
      1969 - 1971   Boston College, Instructor in Marketing, Teaching graduate courses 

in quantitative techniques, marketing and business forecasting; 
undergraduate courses in market research. 

 
      1966 - 1969  University of Rochester, Teaching Assistant. 
 
      1967     B. F. Goodrich Chemical Company, Cleveland, Ohio, Market 

Research Analyst. 
 
RESEARCH AND PUBLICATIONS 
 
   Published in Refereed Journals 
 
  1.  Brian T. Ratchford, "A Model for Estimating the Demand for General Aviation," 

Transportation Research, Vol. 8, No. 3 (1974), pp. 193-202. 
 
     2.   Brian T. Ratchford, "The New Economic Theory of Consumer Behavior: An 

Interpretive Essay," Journal of Consumer Research, Vol. 2, No. 2 (1975), pp. 
65-75. 

 
     3.  Brian T. Ratchford and Gary T. Ford, "A Study of Prices and Market Shares in 

the Computer Mainframe Industry," Journal of Business, Vol. 49, No. 2 (1976), 
pp. 194-218. 

 
     4.   Alan Andreasen and Brian T. Ratchford, "Factors Affecting Consumers' Use of 

Information Sources," Journal of Business Research, Vol. 4, No. 3 (1976), pp. 
197-212, reprinted in Terry T. Ball, et al., eds., Marketing Readings:  An 
Enrichment of Concepts (Prospect Heights, Illinois:  Waveland Press, 1979), 
pp. 430-443. 

 
     5.   Robert Hagerman and Brian T. Ratchford, "Some Determinants of Allowed 

Rates of Return to Utilities," Bell Journal of Economics, Vol. 9, No. 1 (1978), 
pp. 46-55. 

 
     6.   Vijay Mahajan, Arun Jain, and Brian T. Ratchford, "Use of Binary Attributes in 

Multiplicative Competitive Interaction Choice Models," Journal of Consumer 
Research, Vol. 6, No. 4 (December 1978), pp. 210-215. 

 
     7.   Brian T. Ratchford and Gary T. Ford, "A Study of Prices and Market Shares in 

the Computer Mainframe Industry:  Reply," Journal of Business, Vol. 52, No. 1 
(1979), pp. 125-134. 
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     8.   Brian T. Ratchford, "Operationalizing Economic Models of Demand for Product 
Characteristics," Journal of Consumer Research, Vol. 6, No. 2 (1979), pp. 
76-84. 

 
     9.  Brian T. Ratchford, "The Value of Information for Selected Appliances," 

Journal of Marketing Research, Vol. 17, No. 1 (1980), pp. 14-25. 
 
     10. Manoj K. Agarwal and Brian T. Ratchford, "Estimating Demand Functions for 

Product Characteristics:  The Case of Automobiles," Journal of Consumer 
Research, Vol. 8, No. 4 (December 1980), pp. 249-262. 

 
     11. Brian T. Ratchford, "Cost Benefit Models for Explaining Consumer Choice and 

Information Seeking Behavior," Management Science, Vol. 28, No. 2 
(February 1982), pp. 197-212. 

 
     12. Brian T. Ratchford and Manoj K. Agarwal, "Estimating Demand Functions for 

Product Characteristics:  Reply," Journal of Consumer Research, Vol. 10, No. 
3 (September 1982), pp. 221-224.  

 
     13. Brian T. Ratchford, "The Individual Welfare Function:  A Comment," Journal of 

Economic Psychology, Vol. 6, No. 4 (December 1985), pp. 365-374. 
           
     14. Brian T. Ratchford and James R. Brown, "A Study of Productivity Changes in 

Food Retailing," Marketing Science, Vol. 4, No. 4 (Fall 1985), pp. 292-311. 
 
     15. Brian T. Ratchford, "New Insights About the FCB Grid," Journal of Advertising 

Research, Vol. 27 (August-September 1987), pp. 24-38. 
 
     16. George H. Haines, Jr. and Brian T. Ratchford, "A Theory of How Intransitive 

Consumers Make Decisions," Journal of Economic Psychology, Vol. 8, No. 3 
(September 1987), pp. 273-298. 

 
     17. Wagner A. Kamakura, Brian T. Ratchford and Jagdish Agrawal, "Measuring 

Market Efficiency and Welfare Loss," Journal of Consumer Research, 
(December 1988), pp. 289-302. 

 
     18. Brian T. Ratchford and Glenn T. Stoops, "A Model and Measurement 

Approach for Studying Retail Productivity," Journal of Retailing, Vol. 64 (Fall 
1988), pp. 241-263.  (Won Best Article Award for 1988.) 

 
 19. Brian T. Ratchford, "Commentary:  Marketing Applications of the Economics of 

Product Variety," Marketing Science, Vol. 9, No. 3 (Summer 1990), pp. 207-
211.  Reprinted in Recherche et Applications en Marketing, Vol. 6, No. 1, 
1991. 
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 20. Brian T. Ratchford and Pola Gupta, "On the Interpretation of the Price-Quality 
Relationship," Journal of Consumer Policy, Vol. 13 (1990), 389-411.  

 
 21. Narasimhan Srinivasan and Brian T. Ratchford, "An Empirical Test of A Model 

of External Search for Automobiles," Journal of Consumer Research, Vol. 18 
(September 1991), 233-242. 

 
 22. Ron Smith and Brian T. Ratchford, "On Identifying and Measuring the Factors 

Contributing to Brand Equity," Canadian Journal of Marketing Research, Vol. 
10 (1991), 3-13. 

 
 23. Brian T. Ratchford and Glenn T. Stoops, "An Econometric Model of a Retail 

Firm," Managerial and Decision Economics, Vol. 13 (1991), 223-231. 
 
 24. Leigh McAlister, Rajendra Srivastava, Joel Horwitz, Morgan Jones, Wagner 

Kamakura, Jack Kulchitsky, Brian Ratchford, Gary Russel, Freena Sultan, 
Tetsuo Yai, Doyle Weiss, Russ Winer, "Incorporating Choice Dynamics in 
Models of Consumer Behavior," Marketing Letters, Vol. 2 (1991), 241-252. 

 
 25. Pola Gupta and Brian T. Ratchford, "Estimating the Efficiency of Consumer 

Choices of New Automobiles," Journal of Economic Psychology, Vol. 13 
(1992), 375-397. 

 
 26. Brian T. Ratchford and Pola Gupta, "On Estimating Market Efficiency,"  

Journal of Consumer Policy, Vol. 15 (1992), 275-293. 
 
 27. Brian T. Ratchford and Narasimhan Srinivasan, "An Empirical Investigation of 

Returns to Search," Marketing Science, Vol. 12 (Winter 1993), 73-87.  
 
 28. Ida E. Berger, Brian T. Ratchford and George H. Haines, Jr., "Product 

Knowledge as a Moderator of the Relationship between Attitudes and  
Purchase Intentions for a Durable Product," Journal of Economic Psychology, 
Vol. 15 (1994), 301-314. 

 
 29. Brian T. Ratchford, Jagdish Agrawal, Pamela Grimm, Narasimhan Srinivasan, 

"Toward Understanding the Measurement of Market Efficiency," Journal of 
Public Policy and Marketing, 15(1996), 167-184. (Won Outstanding Article in 
Journal of Public Policy and Marketing 1995-1997 award.)   

 
30.  Wagner A. Kamakura, Tomasz Lenartowicz and Brian T. Ratchford, 

 "Productivity Assessment of Multiple Retail Outlets," Journal of Retailing,  
72 (Fall 1996), 333-356. (Won William R. Davidson Prize for best article in 
1996.)  
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31.  K. Sridhar Moorthy, Brian T. Ratchford and Debabrata Talukdar, "Consumer 
Information Search Revisited: Theory and Empirical Analysis,"  Journal of 
Consumer Research,  23 (March 1997), 263-277. 

 
 32. Sanjay Putrevu and Brian T. Ratchford, “A Model of Search Behavior with an 

Application to Grocery Shopping,” Journal of Retailing, 73 (Winter 1997), 463-
496. (Third place in William R. Davidson competition for best article.) 

 
    33.  Brian T. Ratchford, "Introduction to the Special Section on Economic 

Perspectives," Journal of Retailing, 74 (Spring 1998), 11-14.  
 
 34.      Brian T. Ratchford, "The Economics of Consumer Knowledge," Journal of  

Consumer Research, 27 (March 2001), 397-411. 
 

35.       Brian T. Ratchford, Debabrata Talukdar and Myung Soo Lee, “A Model of 
Consumer Choice of the Internet as an Information Source,” International 
Journal of Electronic Commerce, 5 (Spring 2001), 7-22. 

 
     36.     Xing Pan, Brian T. Ratchford and Venkatesh Shankar, “Can Price Dispersion 

in Online Markets be Explained by Differences in e-Tailer Service Quality?” 
Journal of the Academy of Marketing Science, 30 (Fall 2002), 433-445.   

    
37.      Brian T. Ratchford, Myung Soo Lee and Debarbrata Talukdar, “The Impact of 

the Internet on Information Search for Automobiles,” Journal of Marketing 
Research, 40 (May 2003), pp. 193-209. 

 
38.      Brian T. Ratchford, "Has the Labor Productivity of Retail Food Stores Really 

Declined?” Journal of Retailing, 79 (2003), 171-182. 
 

39 .     Brian T. Ratchford, Xing Pan and Venkatesh Shankar, “On the Efficiency of 
Internet Markets for Consumer Goods,” Journal of Public Policy and 
Marketing, 22 (Spring 2003), 4-16. 

 
     40.     Amit Bhatnagar and Brian T. Ratchford, “A Model of Retail Format Competition 

for Non-durable Goods,” International Journal of Research in Marketing, 21 
(March 2004), 39-59. 

 
41.     Xing Pan, Brian T. Ratchford and Venkatesh Shankar,” “Price Dispersion on    

               the Internet: A Review and Directions for Future Research,”  
               Journal of Interactive Marketing, 18 (September 2004), 116-135.  
 

42. Suresh Divakar, Brian T. Ratchford and Venkatesh Shankar, “Chan4Cast: A 
Multi-Channel Multi-Region Sales Forecasting Model and Decision Support 
System for Consumer Packaged Goods at Pepsico,” Marketing Science, 24 
(Summer 2005), 334-350.  
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43. D. Sudharshan, Ben Liu and Brian T. Ratchford, "Optimal Response to a Next 

Generation New Product Introduction: To Imitate or to Leapfrog?" Managerial 
and Decision Economics, 27 (January 2006), 41-62.   

 
44. Brian T. Ratchford, Debabrata Talukdar and Myung Soo Lee, “The Impact of 

the Internet on Consumers’ Use of Information Sources for Automobiles,” 
Journal of Consumer Research, 34 (June 2007), 111-119.   

 
45. Lan Luo, P.K. Kannan and Brian T. Ratchford, “New Product Development 

under Channel Acceptance,” Marketing Science, 26 (March/April 2007), 149-
163 (Winner of Little Award for best marketing paper in an INFORMS journal in 
2007). 

 
46. Lan Luo, P.K. Kannan and Brian T. Ratchford, “Incorporating Subjective 

Characteristics in Product Design and Evaluations,” Journal of Marketing 
Research, 45 (April 2008), 182-194 (Winner of Lehmann Award for best 
dissertation based article published in Journal of Marketing or Journal of 
Marketing Research in the previous two years; finalist for Paul Green Award 
for best applied article in Journal of Marketing Research in 2008).    

 
47. Nevena T. Koukova, P. K. Kannan, and Brian T. Ratchford, “Marketing of        

Digital Products: Product Form Bundling,” Journal of Retailing, 84 (2008), 181-
194.   

 
48. Brian T. Ratchford, “Commentaries and Rejoinder to "Does Quality Win? 

Network Effects Versus Quality in High-Tech Markets,” Journal of Marketing 
Research, 46 (April 2009), 150-151. 

 
49. Brian T. Ratchford, “Online Pricing: Review and Directions for Research,” 

Journal of Interactive Marketing, 23 (February 2009), 82-90   
 

50. Praveen Kopalle, Dipayan Biswas, Pradeep K. Chintagunta, Jia Fan, Koen 
Pauwels, Brian Ratchford, and Jim Sills, “Retailer Pricing and Competitive 
Effects,” Journal of Retailing, 85 (2009), 56-70. 

 
51. Brian T. Ratchford , "Consumer Search Behavior and Its Effect on Markets", 

Foundations and Trends® in Marketing, Vol. 3: No 1(2009), pp 1-74.  
http:/dx.doi.org/10.1561/1700000012. 

 
52. Robert J. Meyer, Joachim Vosgerau, Vishal Singh, Joel E. Urbany, Gal 

Zauberman, Michael I. Norton, Tony H. Cui, Brian T. Ratchford, Alessandro 
Acquisti, David R. Bell, Barbara E. Kahn, “Behavioral Research and Empirical 
Modeling of Marketing Channels: Implications for both Fields and a Call for 
Future Research,” Marketing Letters, forthcoming. 

      
Published in Books 
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     1.  Robert Crow and Brian T. Ratchford, "An Econometric Approach to 

Forecasting the Market Potential of Electric Automobiles," in William D. 
Nordhaus, ed., International Studies of Energy Demand (Amsterdam:  North 
Holland Press, 1977), pp. 45-64. 

 
    2.  Arun Jain, Vijay Mahajan, and Brian T. Ratchford, "Implications of a Company 

Work Force's Perceptions on Work Force Mix and Macro Manpower Plans," in 
Donald T. Bryant and Richard I. Niehaus, eds., Manpower Planning and 
Organization (New York and London:  Plenum Press, 1978), pp. 653-666. 

 
     3.   Andre Boyer, Kristian S. Palda, and Brian T. Ratchford, "The Hedonic 

Approach to Price-Quality Relationships and its Potential Application in 
Marketing," in J.N. Sheth, ed., Research in Marketing, Vol. 7 (Greenwich, CT: 
JAI Press, 1984), pp. 1-40. 

 
     4.  Brian T. Ratchford, "Forecasting Success on Failure of Proposed New 

Technologies:  A Case of Electric Automobiles," in John R. Callahan and 
George H. Haines, Jr., eds., Managing High Technology (Ottawa, Ontario: 
Research Centre for High Technology Management, Carleton University, 
1986), pp. 105-126. 

 
     5.   Brian T. Ratchford, "The Economics of Information:  The Views of a Marketing 

Economist," in Scott. Maynes, ed., The Frontier of Research in the Consumer 
Interest (Columbia, MO:  American Council on Consumer Interest, 1988), pp. 
265-269. 

 
     6.   Brian T. Ratchford, "Introduction to Part IV:  Competitive Behavior," in Timothy 

M. Devinney, ed., Issues in Pricing:  Theory and Research (Lexington, MA:  
D.C. Heath and Company, 1988), pp. 193-196. 

  
7.        Banwari Mittal, Brian T. Ratchford and Paul Prabhaker, "Functional and 

Expressive Attributes as Determinants of Brand Attitude," in J.N. Sheth, ed., 
Research in Marketing, Vol. 10 (Greenwich, CT:  JAI Press, 1990), pp. 135-
156. 

 
 8.  Brian T. Ratchford, Wagner A. Kamakura and Siva Balasubramanian, 

"Diffusion Models with Replacement and Multiple Purchases," in Vijay 
Mahajan, Eitan Muller and Yoram Wind, New Product Diffusion Models, 
(Boston: Kluwer Academic Publishers, 2000), pp. 123-140. 

 
9.       Xing Pan, Venkatesh Shankar and Brian T. Ratchford, "Price Competition 
           Between Pure Play vs. Bricks-and-Clicks e-Tailers: Analytical Model and         
          Empirical Analysis," of Advances in Applied Microeconomics: The Economics   
         of the Internet and E-Commerce, Vol. 11 (Oxford, UK, Elsevier Science             
         Ltd., 2002), pp. 29-61. 
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10.      Xing Pan, Venkatesh Shankar, and Brian Ratchford, " The Evolution of Price    
Dispersion in Internet Retail Markets" Advances in Applied Microeconomics:    
Organizing the New Industrial Economy, Vol. 12  (Oxford, UK, Elsevier Science 
Ltd., 2003), pp. 85-106.  

    
11.      Brian T. Ratchford, Myung-Soo Lee and Debabrata Talukdar, “Consumer Use 

of the Internet in Search for Automobiles: Literature Review, a Conceptual        
Framework, and an Empirical Investigation,” Review of Marketing Research,    
Vol. 2 (Armonk, N.Y., M.E. Sharpe, 2005).    

 
12. Koukova, Nevena T., P. K. Kannan, and Brian T. Ratchford, “Bundling and 

Unbundling of Electronic Content,” in Electronic Commerce and the Digital 
Economy, Advances in Management Information Systems Series, Michael J. 
Shaw, Ed. (Armonk, N.Y., M.E. Sharpe, 2006). 

 
   13.      Brian T. Ratchford, “Consumer Search and Pricing” Handbook on Research on 

Pricing, ed. Vithala Rao, (Northampton, MA: Edward Elgar, 2009), 91-107. 
 
  
Books Edited 
 
     1.  Arun K. Jain, Christian Pinson, and Brian T. Ratchford, eds., Marketing 

Research:  Applications and Problems (John Wiley and Sons, England, 1982). 
 
 
Refereed Papers Published in Conference Proceedings 
 
     1.   Brian T. Ratchford and Alan Andreasen, "A Study of Consumer Perceptions of 

Decisions," in Scott Ward and Peter Wright, eds., Advances in Consumer 
Research, Vol. 1 (Urbana:  Association for Consumer Research, 1974), pp. 
334-345. 

 
     2.   Brian T. Ratchford, "A Simple Technique for Measuring Differences in Product 

Quality," in Thomas V. Greer, ed., 1973 Combined Proceedings (Chicago:  
American Marketing Association, 1974), pp. 356-359. 

 
     3.  Michael Etgar and Brian T. Ratchford, "Marketing Management and Marketing 

Concept: Their Conflict in Non-Profit Organizations," in Ronald C. Curhan, ed., 
1974 Combined Proceedings (Chicago:  American Marketing Association, 
1975), pp. 258-261. 

 
     4.   Gary T. Ford and Brian T. Ratchford, "Public Policy, The Sherman Act, and 

the IBM Anti-Trust Case," in Edward M. Mazze, ed., 1975 Combined 
Proceedings (Chicago:  American Marketing Association, 1976), pp. 593-596. 
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    5.   Brian T. Ratchford, "Banning Unsafe Products:  A Framework for Policy 
Analysis," in Barnett Greenberg and Danny Bellinger, eds., 1977 Combined 
Proceedings (Chicago:  American Marketing Association, 1977), pp. 362-365. 

 
     6.  Brian T. Ratchford and Piet Van den Abeele, "Attitudes, Perceptions and the 

Marketing of Mass Transit," Proceedings, The Fifth International Research 
Conference in Marketing (Gordes, France, 1978), pp. 47-62. 

 
     7.   Brian T. Ratchford and Manoj K. Agarwal, "The Value of Information on 

Automobile Characteristics," in Neil Beckwith, et al., eds., 1979 Educators' 
Conference Proceedings (Chicago:  American Marketing Association, 1979), 
pp. 200-204. 

 
     8.   Brian T. Ratchford and W. Fred Van Raaij, "The Relation Between Information 

Acquisition Strategy and Monetary Losses due to Incorrect Choices," in 
Richard P. Bagozzi, et al., eds., Marketing in the 80's:  Challenges and 
Changes (Chicago:  American Marketing Association, 1980), pp. 168-171. 

 
     9.   Brian T. Ratchford, "The Flow of Capital Services and Productivity of Capital of 

Retail Food Stores," in R. Lusch, et.al., eds., 1985 Educators' Conference 
Proceedings (Chicago American Marketing Association, 1985), pp. 223-228.   

 
  10.  Brian T. Ratchford and Pola Gupta, "On Measuring the Informational 

Efficiency of Consumer Markets," in Advances in Consumer Research, Vol. 14 
(Provo, UT: Association for Consumer Research, 1987), pp. 309-313. 

 
  11.  Brian T. Ratchford and Richard Vaughn, "On The Relationship Between 

Motives and Purchase Decisions:  Some Empirical Approaches," in Advances 
in Consumer Research, Vol. 16 (Provo, UT:  Association for Consumer 
Research, 1989), pp. 293-299. 

 
   Invited Papers Published in Conference Proceedings 
 
     1.  Brian T. Ratchford, "An Attribute Approach to Measuring Differences in 

Product Quality," Proceedings, American Institute for Decision Sciences 
Northeast Regional Meeting (Kingston, Rhode Island, 1973), pp. 82-85. 

 
     2.  Manoj K. Agarwal and Brian T. Ratchford, "A Comparison of Alternative 

Approaches to Forecasting Brand Choice," in David B. Montgomery and Dick 
R. Wittink, eds., Proceedings of the First ORSA/TIMS Special Interest 
Conference on Market Measurement and Analysis, MSI Report No. 80-13 
(Cambridge, Massachusetts:  Marketing Science Institute), pp. 102-119. 

     
 3.  Brian T. Ratchford, "Economic Approaches to the Study of Market Structure 

and Their Implications for Marketing Analysis," in Alan Shocker and R. 
Srivastava, eds., Analytic Approaches to Product and Marketing Planning: The 
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Second Conference (Cambridge, Massachusetts:  Marketing Science Institute, 
1983), pp. 60-78. 

 
     4.  George H. Haines, Jr. and Brian T. Ratchford, "A Theory of How Intransitive 

People Make Decisions," in Fred Zufryden, ed., Advances and Practices of 
Marketing Science 1983 (Providence, RI: The Institute of Management 
Science, 1984), pp. 101-114. 

 
 Book Reviews Published 
 
     1.         Brian T. Ratchford, "Review of Harvey Leibenstein:  Beyond Economic Man:  

A New Foundation for Microeconomics," Journal of Consumer Policy, Vol. 2, 
No. 4 (1978), pp. 364-367. 

 
Papers in Review Process 

 
1.        Dinesh Gauri, Debabrata Talukdar and Brian T. Ratchford, “Do Loss Leader   

Promotions Affect Store Profits? An Empirical Investigation for Grocery 
Industry,” Journal of Marketing Research, revision invited.   

 
2.      Xing Pan, Brian T. Ratchford and Venkatesh Shankar, “Drivers of Price 

Dispersion among E-Tailers during the Boom, Shakeout, Restructuring, and 
Mature Periods of e-Commerce,” Journal of Marketing Research, submitted. 

 
3.      Ernan Haruvy, Brian T. Ratchford and Yu Tian, “The Importance of Store 

Assortment to Time Constrained Consumers,” International Journal of 
Research in Marketing, submitted.  

 
Grants 
 
  1.  Brian T. Ratchford and George H. Haines, Jr., "Approaches to Forecasting the 

Demand for New Goods:  Modeling the Nature of Underlying Behavior in 
Markets," National Science Foundation, 9/15/82 to 2/29/84, $48949. 

 
 2.  K. Sridhar Moorthy,  Brian T. Ratchford and Debabrata Talukdar, "Consumer 

Information Search Revisited: Theory and Empirical Analysis." Marketing 
Science Institute, February, 1993, $2200. 

 
     3.       Pepsico Corporation, “Forecasting Project,” 2001-2002, $35000 to R.H. Smith 

School of Business, University of Maryland.  
 
 
TEACHING 
 
    Courses Taught 
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  Marketing Management, Marketing Research, Consumer Behavior, Distribution   
         Strategy, Channels and Retailing, Product and Promotion Management, Marketing 

Engineering, Microeconomics, Statistics, various Ph.D. Seminars on special 
topics. 

 
 Dissertations Supervised 
 
 Committee Chairman:  Manoj Agarwal, "Prediction of Consumer Choice and Demand 

Forecasting:  A Comparison of Alternative Approaches," SUNY Buffalo, 1978. 
 
     Committee Chairman:  Gary Young, "An Experimental Investigation of the Effects of 

Power Lawn Mower Safety Standards," SUNY Buffalo, 1981. 
 
 Committee Chairman:  Guy Gessner, "A Study of Advertising Regulations in the 

Market for Legal Services," SUNY Buffalo, 1983. 
 
 Committee Chairman:  Barry Rosen, "A Field Experiment to Test the Applicability of 

Involvement Theory to the Segmentation of Markets for Social Goods," SUNY 
Buffalo, 1984. 

 
 Committee Chairman:  Glenn Stoops, "An Aggregate Level Analysis of the Effects of 

Retailing Mix Variables on Retail Store Patronage," SUNY Buffalo, 1984. 
 
 Committee Chairman:  Siva Balasubramanian, "The Processing of Verbal/  Nonverbal 

Content in Television Advertisements:  A Theory and Its Empirical Investigation," 
SUNY Buffalo, 1986. 

 
    Committee Chairman:  Narasimhan Srinivasan, "A Causal Model of External Search 

for Information for Durables:  A Particular Investigation in the Case of New 
Automobiles," SUNY Buffalo 1987.     

 
     Committee Chairman:  Pola Gupta, "A Model of Estimation of Informational Efficiency 

for New Automobiles," SUNY Buffalo, 1988.   
 
 Committee Chairman, Ben Liu, "An Integrated Model of Bargaining Behavior and 

Outcomes," SUNY Buffalo, 1991. 
 
 Committee Chairman, Chung-Koo Kim, "An Empirical Study of Marketing 

Competition In A Car Market:  An Econometric and Time Series Approach," SUNY 
Buffalo, 1991. 

 
 Committee Chairman, Myung Soo Lee, "Consumer Search and Choice Patterns 
   and New Automobile Brand and Dealer Choice," SUNY Buffalo, 1992. 
  
 Committee Chairman, Pamela Grimm, "Determinants of Brand Preference," SUNY 
   Buffalo, April 1993.  



 

 
 12

 
 Committee Chairman, Uday Kumar, "A Theoretical and Empirical Analysis of 

Intertemporal Brand and Quantity Choice Behavior," SUNY Buffalo, November 
1993. 

 
 Committee Chairman, Arindam Banerjee, "Consumer Decision Rules Regarding 

Quantity to be Purchased in a Promotion Intensive Environment: Implications to 
Retail Pricing Policies," SUNY Buffalo, December 1994. 

 
 Committee Chairman, Rajan Sambandam, "An Examination of Theoretical Issues in 

Consumer Satisfaction Using Prospect Theory and Consumer Purchase Motives," 
SUNY Buffalo, May 1995. 

 
 Committee Chairman, Pankaj Kumar, "Dynamic Hierarchical Bayesian Models of 

Consideration and Choice: Issues and Estimation," SUNY Buffalo, July 1997. 
 
 Committee Chairman, Peggy Choong, "An Investigation of Information Search in the 

Mutual Fund Industry," SUNY Buffalo, August 1997. 
 
 Committee Chairman, Amit Bhatnagar, "An Inquiry into the Determinants of Store 

Assortments, Retail Formats, and Patronage Patterns," SUNY Buffalo, June 1998.  
 
     Committee Chairman, Sanjog Misra, “Compensation and Selling Effort,” SUNY 

Buffalo, June 1999.   
 
     Co-chair (with Venkatesh Shankar), Xing Pan, “Price Dispersion and Price 

Competition in Online Retail Markets,” University of Maryland, August 2003. 
 
     Co-chair (with P.K. Kannan), Lan Luo, University of Maryland, May 2005.  
 
     Co-chair (with P.K. Kannan), Nevena Koukova, University of Maryland, May 2005.  
 
     Co-chair (with Andrei Strijnev), Dongling Huang, “Three Essays in Marketing,” 

University of Texas at Dallas, May 2008.  
 
     Chair, Jung Seek Kim, “Consumer Search for Automobiles in the Digital Era,” 

University of Texas at Dallas, June 2009.   
 
 Member of Dissertation Committees: Gary Ford, John Cady, Jonathan Goodrich, 

A-Abu-Ayyash (Geography), Robert Allen, Michael Berkowitz, Daniel Hamblin, 
Naresh Malhotra, Prem Purwar, Zahid Khairullah, Mark Renne, Jagdish Agrawal, 
Ambuj Jain, Scott Kinzey, Janice Sargent, Sanjay Putrevu, Glen Brodowsky, 
Dinesh Gauri all graduates of SUNY Buffalo, 1973-2007; Kristian  Muller, graduate 
of Helsinki School of Economics, Finland, 1979; Rita Martenson, graduate of 
Goteborg University Sweden; Bharadhwaj Sivakumaran, Debora Thompson, 
Shweta Oza, Ashwin Aravindhakshan, all graduates of University of Maryland, 
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2002-2007; Howard Dover, Shweta Singh, Manish Gangwar, graduates of 
University of Texas at Dallas       

 
  Chair of Committees of current students at University of Texas at Dallas: Chao-

Ying  Yu, Sonika Singh, Marina Girju.       
 
  
Independent Studies and Student Projects 
 
    My records show that I have supervised approximately 130 independent 

study/supervised research projects since 1971. 
 
PROFESSIONAL CONTRIBUTIONS TO RESEARCH 
 
 Editor, Marketing Science, 1998-2001.  
 Associate Editor, Management Science, 1988-1997. 
 Area Editor, Marketing Science, 1988-1997. 
    Associate Editor, Journal of Consumer Research, 1996-1998, 2005-. 
 Member, Editorial Board, Journal of Consumer Research, 1980-. 
 Member, Editorial Board, Marketing Science, 1981-1997, 2002- . 
    Member, Editorial Board, Journal of Economic Psychology, 1981-1991. 
    Member, Editorial Board, Journal of Marketing, 1980-83, 2002-. 
 Member, Editorial Board, Journal of Public Policy and Marketing, 1992-99. 
 Member, Editorial Board, Journal of Retailing, 1992-. 
 Member, Editorial Board, Journal of Marketing Research, 1994-. 
 Member, Editorial Board, Journal of Consumer Policy, 1995-.2007 
    Member, Editorial Board, Journal of Service Research, 2001-. 
    Member, Editorial Board, Journal of Interactive Marketing, 2005-. 
 
 Have refereed manuscripts for Review of Economics and Statistics, Transportation 

Research, Journal of Industrial Economics, Quarterly Journal of Economics, 
Journal of Consumer Affairs, International Economic Review, Rand Journal of 
Economics, American Economic Review, Journal of Political Economy, 
Quantitative Marketing and Economics. 

   
    Elected Outstanding Reviewer by Marketing Science, 1985-87. 
 Elected Outstanding Reviewer by Journal of Consumer Research, 1990. 
 
PROFESSIONAL ORGANIZATIONS 
 
 American Economic Association 
    American Marketing Association 
    INFORMS 
 Association for Consumer Research 
 
HONORS 
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 Lehmann Award for best dissertation-based article, Journal of Marketing Research, 

2009 
     Finalist for Paul Green Award, Journal of Marketing Research, 2008.   
 Little Award for best marketing article in an INFORMS journal in 2007. 
     Honorable Mention, Krowe Teaching Award, University of Maryland, 2003. 
     3rd place in competition for best article in Journal of Retailing, 1997.  
     William R. Davidson award for best article in Journal of Retailing, 1996.  
     Outstanding Article in Journal of Public Policy and Marketing, 1995-1997.       
 Fellowship, European Institute for Advanced Studies in Management, Brussels,1978. 
    Beta Gamma Sigma, University of Rochester, 1972. 
    Earhart Foundation Fellowship, University of Rochester, 1968-69. 
    University Fellowship, University of Rochester, 1964-66. 
    Cum Laude graduate of Canisius College, 1964. 
    State Regents Scholarship, 1959-64. 
 
UNIVERSITY SERVICE 
 
   SUNY Buffalo School of Management 
 
    Undergraduate Committee, 1973-74, 1984-86. 
     Library Committee, 1973-74. 
     MBA Committee, 1974-75. 
     Area Coordinator, Marketing, 1973-77. 
  and graduate enrollments, Fall 1974, as a policy committee assignment. 
     Ph.D. program Chairman, 1976-77, 1989-92. 
     Internship Coordinator, Marketing 1978-87. 
    Ph.D. Committee, 1979-81. 
     Faculty Advisor, Student Chapter of American Marketing Association, 1979-82. 
     President, SUNY Buffalo Chapter of Beta Gamma Sigma, 1979-80, 
     Acting Chairman, Department of Operations Analysis, 1981-1982. 
     Chairman, Department of Operations Analysis, 1982-1983. 
 MBA Program Chairman, 1986-89, 1995-1999. 
 Search Committee for Dean, 1990-1992, 1997-1998. 
 Chairman, Personnel Committee, 1992-1994. 
 
 SUNY Buffalo University-Wide 
 
     Faculty Senate Executive Committee, 1976-77. 
     Graduate School Executive Committee, 1976-77. 
     Chairman, Senate Admissions Committee, 1978-80. 
     Member, Subcommittee on Implementation of Springer Report, 1979-80. 
     Member, University Committee on Operational Processes, 1979-81, and Chairman of 

this committee's Task Force on Admissions and Records, 1980. 
     Supervised a study of perceptions and interests in MFC, which was undertaken 
   as a student project, 1979-80. 
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 Member, Faculty Senate Committee on Millard Fillmore College, 1982. 
     Member, Faculty Senate, 1983-85. 
     Member, Ad-hoc Committee on Statistics, 1987-89. 
 Member, Graduate School Executive Committee, 1990-1992. 
 Member, Advisory Board of WBFO (radio station run by the university), 1993-95. 
    Performed major market research projects for WBFO, pro bono, 1994-95, 1999. 
 
    University of Maryland RH Smith School  
 
 Faculty Research Grants Committee1999-2005. 
 Ph.D. Coordinator, Marketing, 1999-2005.   
      
 University of Maryland University-Wide  
 
 Elected R.H. Smith School representative to the Graduate Council.   
 
    University of Texas at Dallas  
 
    Faculty Senate 2006-2007  
    Ph.D. Program Director, 2007 – 2009 
    Ph.D. Coordinator, Marketing, 2007 -  
  University Committee on Qualifications, 2008-2009. 
 



 
JOHN E. CALFEE

AMERICAN ENTERPRISE INSTITUTE

1150 17TH ST., NW, WASHINGTON, D.C. 20036
202-862-7175 )  fax: 202-862-7177

November 25, 2009

EDUCATION:

Ph.D. Economics, 1980, University of California, Berkeley
M.A. International Relations, 1969, U. of Chicago
B.A. Mathematics, 1963, Rice U., Houston, Texas

PROFESSIONAL AFFILIATIONS:

American Association for the Advancement of Science
American Marketing Association
American Public Health Association
Association for Consumer Research (Director, 1988-90)
Journal of Public Policy and Marketing (editorial review board, 1992-1999, 2002-present)

EMPLOYMENT:
January 1995 - present:  Resident Scholar, American Enterprise Institute.
July 1994 - December 1994:  Adjunct Scholar, American Enterprise Institute.
July 1993 - June 1994: Visiting Senior Fellow, Brookings Institution, Washington, D.C.
August 1990 - June 1993: Associate Professor of Marketing, Graduate School of Manage-

ment, Boston University
Fall 1986 - June 1990: Assistant Professor of Marketing in the College of Business, Univ-

ersity of Maryland.
Sept. 1980 - February 1987 (part-time after Sept. 1986): Special Assistant to the Director,

Bureau of Economics, Federal Trade Commission (previously Deputy Assistant Direc-
tor and Staff Economist)

Sept. 1975 - Sept. 1980:  Graduate study, part-time teaching, U. California, Berkeley
Oct. 1969 - Sept. 1975:  Pacific Telephone and Telegraph, San Francisco, CA (statistical

consulting, computer programming and operations).



[ page 2 ]

AMERICAN ENTERPRISE INSTITUTE PAPERS:

John E. Calfee (2009) “What Do Vitamins and Fish Oil Tell Us about Drug
Research?,”Aug. 6, available at
http://www.american.com/archive/2009/august/what-do-vitamins-and-fish-oil-tell-us-a
bout-drug-research.  

John E. Calfee (2009) “And Now, a Few Words about Antivirals for Pandemic Flu,”
Health Policy Outlook, American Enterprise Institute, Washington, D.C., June. 
Available at http://www.aei.org/outlook/100040.

John E. Calfee (2009) “What Can the European Union Do to Sharpen Its Innovative Edge
in Pharmaceuticals?,” from remarks at an event sponsored by Friends of Europe,
Brussels, Mar.  16, 2009.

John E. Calfee and and Elizabeth DuPré (2009) “Learning a Little About Drug Companies
from The Lancet,” The American, March 26, available at
www.american.com/archive/2009/march-2009/learning-a-little-about-drug-companies-
from-the-lancet.

John E. Calfee (2009) “A Troubling Supreme Judgement,” (on Wyeth v. Levine) The
American, March 6, available at www.american.com/archive/2009/a-troubling-
supreme-judgment/article_print.  

John E. Calfee (2008) “When Patents are Not Enough: Data Exclusivity for Follow-on
Biolgics,” Health Policy Outlook, American Enterprise Institute, Washington, D.C.,
October.  [Also submitted to the Federal Trade Commission in connection with its
inquiry in follow-on biologics and competition.]

John E. Calfee (2008) “His Brilliant Career,” The American, Nov.-Dec., p. 96-101. 
Available (with a different title) at http://www.american.com/archive/2008/november-
december-magazine/medicines-miracle-man

John E. Calfee (2008) “FDA Preemption and Patient Welfare in Wyeth v. Levine,” Health
Policy Outlook, American Enterprise Institute, Washington, D.C., October.

John E. Calfee (2008) “The Indispensable Industry,” The American, May-June.

John E. Calfee (2007) “Reform Without Reason: What’s Wrong with the FDA
Amendments Act of 2007,” Health Policy Outlook, American Enterprise Institute,
Washington, D.C., September 2007.
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John E. Calfee (2007) “Facing Realities on Follow-on Biologics,” Health Policy Outlook,
American Enterprise Institute, Washington, D.C., April 2007.

John E. Calfee (2007) “The Golden Age of Medical Innovation,” The American, March-
April.

John E. Calfee, Mario Villarreal, and Elizabeth DuPré (2006) “An Exploratory Analysis of
Pharmaceutical Price Disparities and their Implications Among Six Developed
Nations,” AEI-Brookings Joint Center, March 28.

John E. Calfee (2006) “Playing Catch-up: The FDA, Science, and Drug Regulation,”
Health Policy Outlook, American Enterprise Institute, Washington, D.C., March 2006.

John E. Calfee (2006) “A Representative Survey of M.S. Patients on Attitudes toward the
Benefits and Risks of Drug Therapy,” AEI-Brookings Joint Center, March 28.

Calfee, John E. (2005) “The Vioxx Fallout,” AEI Health Policy Outlook, Sept.-Oct. 2005.

Calfee, John E., and Scott Gottlieb (2004) “Putting Markets to Work in Vaccine
Manufacturing,” Health Policy Outlook, American Enterprise Institute, November.

Joseph Antos and John E. Calfee (2004) “Of Sausage-Making and Medicare,” Health
Policy Outlook, American Enterprise Institute, January.

Calfee, John E. (2003) “The Grim Economics of Pharmaceutical Importation,” Health
Policy Outlook, American Enterprise Institute, November.

BOOKS:

Barfield, Claude, and John E. Calfee (2007) Biotechnology and the Patent System: 
Balancing Innovation and Property Rights.  AEI Press, Washington, D.C.

John E. Calfee (2000) Prices, Markets, and the Pharmaceutical Revolution.  AEI Press,
Washington, D.C.

John E. Calfee (1997) Fear of Persuasion: A New Perspective on Advertising and
Regulation, London: Agora; North American distribution by the American Enterprise
Institute.
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JOURNAL ARTICLES AND REVIEWS:

Jena, Anupam B., John E. Calfee, Edward C. Mansley, and Tomas J. Philipson (2009)
“‘Me-Too’ Innovation in Pharmaceutical Markets,” forthcoming, Forum for Health
Economics and Policy, Berkeley Electronic Press.

John E. Calfee (2008) “It’s a Strange Market,” Harvard College Economics Review, Fall,
p. 31-32.

John E. Calfee (2008) “Can Quality-Adjusted Life Year Avoidance Help in Oncology
Drug Reimbursement Decisions?” Journal of Oncology Practice, v. 4, n. 1 (January),
p. 8.

John E. Calfee (2007) “An Assessment of Direct-to-consumer Advertising of Prescription
Drugs,” Clinical Pharmacology and Therapeutics, v. 82, n. 4, p. 357-360 (October).

John E. Calfee (2007) “A Review of Richard Epstein’s Overdose: How Excessive
Government Regulation Stifles Pharmaceutical Innovation, in the DePaul Journal of
Health Care Law, v. 10, n. 4, p. 513-522 (Spring).

John E. Calfee and Elizabeth DuPré (2006) “The Emerging Market Dynamics of Targeted
Therapeutics,” Health Affairs, v. 25, n. 5, p. 1302-1308 (Sep.-Oct.).

John E. Calfee (2005) Review of Marcia Angell, The Truth about the Drug Companies
and Jerome Kassirer, On The Take: How Medicine’s Complicity with Big Business
Can Endanger Your Health, Journal of Public Policy and Marketing, v. 24, n. 2 (Fall),
p. 307-310.

John E. Calfee (2005) Review of Campos’ The Obesity Myth, Critser’s Fat Land, and
Nestle’s Food Politics, Journal of Public Policy and Marketing, v. 24, n. 1, p. 174-177
(Spring).

John E. Calfee (2005) Review of Marcia Angell, The Truth about the Drug Companies, in
Chemical and Engineering News, v. 83, n. 5, p. 42-43 (Jan. 31).

John E. Calfee and Roger Bate (2004) “Pharmaceuticals and the Worldwide HIV
Epidemic: Can a Stakeholder Model Work?,” Journal of Public Policy and Marketing,
v. 23, n. 2 (Fall), p. 140-152.

John E. Calfee (2004) Review of Merrill Goozner, “The $800 Million Pill:  The Truth
Behind the Cost of New Drugs,” Nature, v. 429, p. 807 (June 24).
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Janet Hoek, Philip Gendall and John Calfee (2004) “Direct to Consumer Advertising of
Prescription Medicines in the United States and New Zealand:  An Analysis of
Regulatory Approaches and Consumer Responses,” International Journal of
Advertising, v. 23, p. 197-227.

John E. Calfee (2003) “What Do We Know About Direct-To-Consumer Advertising Of
Prescription Drugs?,” Health Affairs, p. W3 116-119 (web exclusive), Feb. 26.

John E. Calfee, Clifford Winston, and Randolph Stempksi (2002) “Direct-to-Consumer
Advertising and the Demand for Cholesterol-reducing Drugs,” Journal of Law and
Economics, v. 45 (October), p. 672-690.

John E. Calfee (2002) “Public Policy Issues in Direct-to-consumer Advertising of
Prescription Drugs,” Journal of Public Policy and Marketing, v. 19, n. 2, p. 174-194
(Fall).

John E. Calfee (2002) “The Role of Marketing in Pharmaceutical Research and
Development,” Pharmacoeconomics, vol. 20, supp. 3, p. 77-85.

John E. Calfee, Clifford Winston,and Randolph Stempksi (2001) “Econometric Issues in
Estimating Consumer Preferences from Stated Preference Data:  A Case Study of the
Value of Automobile Travel Time,” Review of Economics and Statistics, v. 83, n. 4, p.
699-707 (November).

John E. Calfee (2001) “Pharmaceutical Price Controls and Patient Welfare,” Annals of
Internal Medicine, v. 134, n. 1 (June 5), p. 1060-1064.

John E. Calfee (2000) “The Historical Significance of ‘Joe Camel,’” Journal of Public
Policy and Marketing, v. 19, n. 2, p. 168-182.

John E. Calfee (2000), “The Increasing Necessity for Market-Based Pharmaceutical
Prices,” Pharmacoeconomics, v. 18, supp. 1, p. 47-57.

John E. Calfee and Clifford Winston (1998) “The Value of Automobile Travel Time:
Implications for Congestion Policy,” 69 Journal of Public Economics 83-102.

Paul H. Rubin, John E. Calfee, and Mark F. Grady (1997) “BMW vs Gore:  Mitigating the
Punitive Economics of Punitive Damages,” Supreme Court Economic Review, v. 5, p.
179-216.

Carl Scheraga and John E. Calfee (1996) “The Industry Effects of Information and
Regulation In the Cigarette Market: 1950-1965,” Journal of Public Policy and
Marketing, Vol. 15, no. 2 (Fall), p. 216-226.
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John E. Calfee (1996) “Some Notes on the Effects of Alcoholic Beverage Advertising in
Europe,” printed in English and French in the Bulletin de l’office international de la
vigne et du vin, September-October.

John E. Calfee and Debra Jones Ringold (1994) “The Seventy Percent Majority:  Enduring
Consumer Beliefs About Advertising,” Journal of Public Policy and Marketing, Vol.
13, no. 2 (Fall), p. 228-238.

John E. Calfee and Carl Scheraga (1994) “The Influence of Advertising on Alcohol
Consumption:  Review of the Evidence and An Econometric Analysis of Four Europ-
ean Nations” International Journal of Advertising, vol. 13, no. 4, p., 287-310.

Calfee, John E. (1994) “Review of Viscusi's Smoking: Making the Risky Decision,” 13/1
J. of Public Policy and Marketing 168-170.

John E. Calfee and Clifford Winston (1993) “The Consumer Welfare Effects of Liability
for Pain and Suffering: An Exploratory Analysis,” Brookings Papers on Economic
Activity: Microeconomics, no. 1, p. 133-174.

John E. Calfee and Paul Rubin (1993) “Nontransactional Data in Managerial Economics
and Marketing,” 14/2 (March-April) Managerial and Decision Economics 163-173.

Paul Rubin and John E. Calfee (1992) “Consequences of Damage Awards for Hedonic
and Other Nonpecuniary Losses,” 5/3 Journal of Forensic Economics 249-260.

John E. Calfee and Paul Rubin (1992) “Some Implications of Damage Payments for Non-
pecuniary Losses,” Journal of Legal Studies, v. 21, n. 2, p. 371-411 (June).

Calfee, John E. (1992) “FDA Regulation:  Moving Toward A Black Market In Informa-
tion,” American Enterprise, March-April, p. 34-41.

John E. Calfee and Debra Ringold (1992) “The Cigarette Advertising Controversy:
Assumptions About Consumers, Regulation, and Public Debate,” Advances in Con-
sumer Research, vol. 19, p. 557-562.

John E. Calfee and Janis K. Pappalardo (1991) “Public Policy Issues in Health Claims for
Foods,” Journal of Public Policy and Marketing, vol. 10/1 (Spring), pp. 33-54.

Ringold, Debra Jones, and John E. Calfee (1990) “What Can We Learn From the Infor-
mational Content of Cigarette Advertising?  Further Analysis and a Reply,” Journal of
Public Policy and Marketing, vol. 9, pp. 30-41.
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John E. Calfee and Debra Ringold (1990) “What Would Happen If Cigarette Advertising
and Promotion Were Banned?” Advances in Consumer Research, vol. 17, pp. 474-479.

Ringold, Debra Jones, and John E. Calfee (1989) “The Informational Content of Cigarette
Advertising: 1926-86,” Journal of Public Policy and Marketing, vol. 8, pp. 1-23.

John E. Calfee (1988) “Review of Kenney's Biotechnology,” Journal of Economic Liter-
ature, vol. 26, pp. 721-722 (June).

John E. Calfee and Debra Ringold (1988) “Consumer Skepticism of Advertising:  What
Do the Polls Show?,” Advances in Consumer Research, vol. 15, pp. 244-248.

John E. Calfee and Gary Ford (1988) “Economics, Information, and Consumer Behavior,”
Advances in Consumer Research, vol. 15, pp. 234-238.

John E. Calfee (1987) “Cigarette Advertising Regulation Today: Unintended Consequen-
ces and Missed Opportunities,” Advances in Consumer Research, vol. 14, pp. 264-
268.

Gary Ford and John E. Calfee (1987) “Market Forces, Information and Reduced Flam-
mability Cigarettes,” Advances in Consumer Research, vol. 14, pp. 274-278.

John E. Calfee (1986) “The Ghost of Cigarette Advertising Past,” Regulation, vol. 10, no.
2, November-December, pp. 35-45; reprinted in Regulation, vol. 20, no. 3, Summer
1997, p. 41-45.

Gary Ford and John E. Calfee (1986) “Recent Developments in FTC Policy on Decep-
tion,” Journal of Marketing, vol. 50, pp. 82-103 (July.)

Richard Craswell and John E. Calfee (1986) “Deterrence and Uncertain Legal Standards,”
Journal of Law, Economics and Organization, vol. 2, pp. 279-303 (Fall.)

John E. Calfee (1985) “Estimating the Demand for Electric Automobiles Using Fully Dis-
aggregated Probabilistic Choice Models,” Transportation Research, vol. 19B, pp. 287-
301.

John E. Calfee and Richard Craswell (1984) “Some Effects of Uncertainty on Compliance
with Legal Standards,” Virginia Law Review, vol. 70, pp. 965-1003, June.

John E. Calfee, Gary Ford, and Tom Maronick (1983) “Consumer Research Issues at the
Federal Trade Commission,” Advances in Consumer Research, vol. 10, 1983.
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Butters, Gerard, John E. Calfee and Pauline Ippolito (1981) “Reply to Steven Kelman,”
5/2 Regulation 41-42 (March/April).

John E. Calfee (1979) “Probabilistic Choice: An Introduction to the Issues,” Economic
Forum, vol. 10, Summer.

LEGISLATIVE AND ADMINISTRATIVE AGENCY TESTIMONY:

Invited testimony in hearings on FDA preemption of state tort liability lawsuits before the
House Committee on Oversight and Government Reform, May 14, 2008.

Invited testimony in hearings on drug safety and the FDA, House Committee on
Appropriations, Subcommittee on Agriculture and FDA, Feb. 27, 2008.

Testimony in public hearings before the FDA’s Peripheral and Central Nervous System
Drugs Advisory Committee on whether to permit the drug Tysabri to re-enter the
market, March 7, 2006.

Invited testimony in hearings on “Medicaid  Prescription Drugs: Examining Options for
Payment Reform, House Committee on Energy and Commerce, Subcommittee on
Health, June 22, 2005.

Invited testimony in hearings on “The Roles of FDA and Pharmaceutical Companies in
Ensuring the Safety of Approved Drugs, Like Vioxx,” House Government Reform
Committee, May 5, 2005.

Invited testimony in hearings on “International Drug Prices,” before the United States
Senate Committee on Finance, Joint Committee on International Trade and Health,
April 27 2004.

Invited testimony before the Department of Health and Human Services Task Force in
Drug Importation, held at the Food and Drug Administration on April 27 2004.

Invited testimony on pharmaceutical price controls before the House Committee on
Industrial Relations for the State of Georgia, Feb. 11, 2004.

Invited testimony on direct-to-consumer advertising of prescription drugs in hearings
before the Federal Trade Commission, Sept. 10, 2003.

Invited testimony on the role of pharmaceutical benefit managers in hearings before the
Federal Trade Commission, June 26, 2003.
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Invited testimony before the U.S. Senate Committee on Health, Education, Labor, and
Pensions, in public hearings on “the National Immunization Program: Is It Prepared
for the Public Health Challenges of the 21st Century?,” Tuesday, Nov. 27, 2001.

Invited testimony in hearings on “Direct-to-consumer Advertising of Prescription Drugs,”
Before the U.S. Senate Committee on Commerce, Science, and Transportation,
Subcommittee on Consumer Affairs, Tuesday, July 24,  2001.

Invited testimony in hearing on “Seniors’ Access to Prescription Drug Benefits,” before
the Subcommittee on Health, Committee on Ways and Means, U.S. House of
Representatives, February 15, 2000.

Expert testimony on alcoholic beverage advertising, before the Cleveland City Council,
July 1997.

Expert testimony on alcoholic beverage advertising, before the New Zealand Advertising
Standards Authority, April 1998.

Testimony on alcoholic beverage advertising, before the Baltimore City Council,
December 9, 1993.

Invited testimony on the regulation of marketing and advertising; testimony and prepared
statement printed in "Oversight of FTC's Shared Responsibilities," Hearing before the
Subcommittee on Transportation and Hazardous Materials of the Committee on
Energy and Commerce, House of Representatives, 102nd Congress, 1st Session,
November 21, 1991.  GPO: Serial No. 102-92, p. 165-178.

GOVERNMENT REPORTS, PRIVATE REPORTS, AND COMMENTS TO GOVERNMENT AGENCIES:

Calfee, John E. (2002) “Comments to the Food and Drug Administration on First
Amendment Issues (Docket No. 02N-0209), Sept. 13.

Calfee, John E. (2000) “Comments to the World Health Organization on the Proposed
Framework Convention on Tobacco Control,” American Enterprise Institute, March
2000.

Calfee, John E. (1996) “The Economics of Georgine: Finding Virtue in a Class Action
Settlement,” American Enterprise Institute, September 1996.

Calfee, John E. (1996) “An Economic Analysis of Relocating [the FDA’s] CDRH and
Implementing Third-Party Review of Medical Devices,” American Enterprise Institute,
March 1996.
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Calfee, John E. (1995) “Comments to the Food and Drug Administration on
‘Pharmaceutical Marketing and Information Exchange in Managed Care Environ-
ments’,” (Docket 95N-0228), December 1995.

Calfee, John E. (1995) “Direct-to-Consumer Advertising of Prescription Drugs:  What Are
the Risks?” presented at a Food and Drug Administration public hearing on
Direct-to-Consumer Promotion of Pharmaceuticals, October 18, 1995.

Calfee, John E. (1992) “Comments to the Food and Drug Administration on 21 CFR Part
101, et al., ‘Proposed Regulations on Food Labeling’,” February 1992.

John E. Calfee and Janis K. Pappalardo (1989) How Should Health Claims for Foods Be
Regulated?  An Economic Perspective, Bureau of Economics, Federal Trade Commis-
sion, September 1989.

Calfee, John E. (1985) "Cigarette Advertising, Health Information and Regulation Before
1970," Bureau of Economics, Federal Trade Commission, Working Paper #134 (Dec-
ember).

BOOK CHAPTERS:

Calfee, John E. (2002) “Some Comments Inspired by Viscusi’s ‘Tobacco Regulation by
Litigation’,” in W. Kip Viscusi, ed., Regulation through Litigation, Brookings
Institution, p. 52-66.

John E. Calfee (2000) “Insights from Consumer Research on the Effects of Deceptive
Advertising Regulation,” in Paul N. Bloom and Gregory T. Gundlach, editors, The
Handbook of Marketing and Society, Sage Publications, p. 421-435.

Calfee, John E. (1996) "The Leverage Principle in FDA Regulation of Information" in
Robert Helms, ed., Competitive Strategies in the Pharmaceutical Industry, American
Enterprise Institute, Washington, D.C., p. 306-321.

Calfee, John E. (1992) "Free Speech, FDA Regulation, and Market Effects on the Phar-
maceutical Industry," in Richard Kaplar, ed., Bad Prescription for the First Amend-
ment: FDA Censorship of Drug Advertising and Promotion, Media Institute, Wash-
ington, D.C., p. 63-86.

John E. Calfee (1990) "Comments on <The FTC in 1988: Phoenix or Finis?'," by FTC
Commissioner Andrew Strenio," in Patrick Murphy and William Wilkie, eds, Mar-
keting and Advertising Regulation: The Federal Trade Commission in the 1990s,
Notre Dame, IN: U. of Notre Dame Press, pp. 164-168.
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Calfee, John E., and Cliff Winston (1988) "Economic Aspects of Liability Rules and
Liability Insurance," in Litan and Winston, editors, Liability: Perspectives and Policy,
Washington, D. C.: Brookings Institution, pp. 16-41.

Gary Ford, John Prather Brown and John E. Calfee (1987) "The Costs and Benefits to
Smokers of Reduced Flammability Cigarettes," in Economic Sector Data for Modeling
the Impact of Less Ignition-Prone Cigarettes, GPO: Technical Study Group for the
Cigarette Safety Act of 1984, pp. 117-148.  [Report prepared for the Consumer
Product Safety Commission.]

John E. Calfee and Gary Ford (1985) "The FTC's Product Defects Program and Consumer
Perception of Product Quality", in Jacoby and Olson, ed's, Perceived Quality: How
Consumers View Stores and Merchandise.  Lexington Books.

William Garrison and John E. Calfee (1982) "Non-Incremental Automobile-Highway Sys-
tem Changes: Small Vehicle Systems for Personal Transportation," Technical Report,
Institute for Transportation Studies, U. of California, Berkeley.

John E. Calfee, William Garrison and Janet Hopson (1981) "Electric Vehicle Potential in
Hawaii, 1980-2005," chapter 12 of Volume II of the Hawaii Integrated Energy Assess-
ment, Lawrence Berkeley Laboratory, Berkeley, CA.

PUBLISHED CONFERENCE PROCEEDINGS:

Janis K. Pappalardo and John E. Calfee (1991) "What's Good in Theory is Good in
Practice: Using an Expected Value Rule to Regulate Health Claims," in Robert N.
Mayer, ed., Enhancing Consumer Choice: Proceedings of the Second International
Conference on Research in the Consumer Interest, p. 79-95.

Gary Ford and John E. Calfee (1984) "Consumer Psychology Research Needs at the FTC,"
proceedings of the 1983 annual meetings of the Consumer Psychology section of the
American Psychological Association.
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OP-EDS AND OPINION ARTICLES:

Calfee, John E. (2009) “Following Europe’s Lead on Biotech Drugs,” theamerican.com, 
Nov. 24.  Available at http://blog.american.com/?p=7537.

Calfee, John E. (2009) “Limiting Drug Prices Means Limiting Future Cures,” Los Angeles
Times, October 10, 2009.  Available at: 
http://www.latimes.com/news/opinion/commentary/la-oe-calfee10-2009oct10,0,11498
77.story. [reprinted in Modesto Bee, Oct. 16.]

Calfee, John E. (2009) “The Dangers of Fannie Mae Health Care,” Wall Street Journal,
June 26, 2009, p. 15.  [Reprinted in part in Reader’s Digest, September, p. 142-143. 
Available at
http://www.rd.com/your-america-inspiring-people-and-stories/wall-street-journal-on-h
ealth-care-reform/article159088.html]

Calfee, John E. (2009) “I Guess They’re Just Not Dangerous Enough, . . .” American.com
blog.  Available at http://blog.american.com/?p=1444.  [On “e-cigarettes.”]

Calfee, John E. (2009) “Decoding the Use of Gene Patents,” TheAmerican.com, May 15,
2009 (available at
http://www.american.com/archive/2009/may-2009/decoding-the-use-of-gene-patents).

Calfee, John E. (2009) “Let Us Now Praise Good Business Journalism,” American.com
blog.  Available at http://blog.american.com/?p=135.
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Swasy, Marketing and Advertising Regulation: The Federal Trade Commission 
in the 1990s, P. Murphy and W. Wilkie (eds.), pp. 300-312 (1990). 

6) “Expert Depositions,” with Jack G. Stern and Kimo S. Peluso Taking and 
Defending Depositions 2009, co-chairs Randi W. Singer and Roland K. Tellis, 
Practising Law Institute, New York, pp. 177-2002 (2009).   

Books Edited 

1) Marketing and the Library, New York, Haworth Press (1984).  
2) AMA Educators Proceedings, co-edited with R.L. Lusch, G.L. Frazier, R.D. 

Howell, C.A. Ingene, M. Reilly and R.W. Stampf, Chicago, American 
Marketing Association, 403 pages (1985). 

3) AMA Educators Proceedings, co-edited with S.P. Douglas, M.R. Solomon, V. 
Mahajan, M.I. Alpert, W.M. Pride, G.L. Frazier, J.C. Anderson and P. Doyle, 
Chicago, American Marketing Association, 287 pages (1987). 

Research Reports 

1) “A Study of Parks, Recreation and Open Space in Prince George’s and 
Montgomery Counties, Maryland,” with R.W. Janes and P.G. Kuehl, for 
Maryland National Capital Park and Planning Commission, 253 pages (1975). 

2) “A Feasibility Study to Identify Methods to Increase the Levels of 
Immunization of Children Receiving Services from BCHS Funded Clinics,” 
with R.E. Spekman, prepared for Bureau of Community Health Services, 
D.H.E.W., 97 pages (1979). 
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3) “The Effects of Reduced Flammability Cigarettes on Smoker Behavior,” with 
J.P. Brown and J.E. Calfee, prepared for the National Bureau of Standards, 65 
pages (October 1986). 

4) “Final Report on Undercover Investigation of ATV Dealers,” prepared for 
Consumer Product Safety Commission, 53 pages (1989). 

5) Preliminary Report “ABA Digital Evidence Project Survey on Electronic 
Discovery Trends and Proposed Amendments to the Federal Rules of Civil 
Procedure,” prepared for ABA Section of Science & Technology, 64 pages 
(2005). 

PRESENTATIONS 

“The Role of Dispute Mediation in Consumer Protection,” presented at Meetings of 
the Practicing Justice Institute, Marymount College, New York City (1978). 

“The Use of Consumer Research in the Bureau of Economics, FTC,” presented at 
Association for Consumer Research Conference, San Francisco (1979). 

“The FTC’s 1983 Deception Policy Statement,” presented at Southern Marketing 
Association (November 1984). 

Proposed, organized and chaired special session on “FTC Policy Toward 
Deception,” at Association for Consumer Research Conference, Washington, D.C. 
(1984). 

As faculty member at AMA Doctoral Students Consortium at Notre Dame, 
presented “Economics of Information, Advertising and Public Policy (1986) (same 
session was repeated at 1987 Consortium at NYU). 

Proposed, organized and chaired special session on “Cigarettes and Regulation: 
Unintended Consequences?” at Association for Consumer Research Conference, 
Toronto (1986). 

“An Economics of Information Approach to the Regulation of Advertising,” with J. 
Calfee, Winter Educators Conference of the American Marketing Association 
(1988). 

“Signals in Advertising: Preliminary Results,” with D.B. Smith and J.L. Swasy, 
special session, Winter Educators Conference of the American Marketing 
Association (1991). 

“Content Analysis of Advertising for All-Terrain Vehicles, 1980-1987,” presented 
to the marketing faculty at INSEAD, Fontainebleu, France and to marketing faculty 
at Catholic University at Leuven (1992). 

“Can Consumers Interpret Nutrition Information in the Presence of a Health Claim? 
A Laboratory Investigation,” with M. Hastak, A. Mitra and D.J. Ringold, presented 
at the Annual Meeting of the Association for Consumer Research (1993). 



Gary T. Ford 
Page 7 

“Interpretation of Health Claims and Nutrition Information by Disadvantaged 
Consumers,” with A. Mitra, M. Hastak and D.J. Ringold, presented at the Annual 
Meeting of the Association for Consumer Research (1994). 

“The Effects of Health Claims on Consumer Interpretation of FDA-mandated 
Nutrition Disclosures: a Mall Intercept Study,” with M. Hastak, A. Mitra and D.J. 
Ringold, presented at the Annual Marketing Association Public Policy Conference 
(1997). 

“Regulation of Advertising on the Internet,” with J. Calfee, presented at the Annual 
American Marketing Association Public Policy Conference (1997). 

“Consumer Search on the Internet,” with Lisa Klein, presented at the Annual 
American Marketing Association Public Policy Conference (1999). 

 “Consumer Search on the Internet: Predictions from the Economics of 
Information,” with Lisa Klein, presented at the Annual Meeting of the Association 
for Consumer Research (1999). 

“Philosophy of Science and the Supreme Court: The Impact of the Daubert 
Decision on Survey Research Used in Litigation,” presented at Kenan-Flager 
School of Business, UNC at Chapel Hill (Fall 2002) and Marketing Faculty 
Consortium at  Georgetown University (April 2003) 

“Philosophy of Science and the Supreme Court: The Impact of the Daubert 
Decision on Survey Research Used in Litigation,” presented at the Annual 
American Marketing Association Public Policy Conference (2003). 

 

PROFESSIONAL ACTIVITIES/MEMBERSHIPS 

Manuscript reviewer for the American Marketing Association Educators’ 
Conferences, 1976-present; Southern Marketing Association Conferences, 1977-
1978; Journal of Marketing, 1979-1981, 1999-2001; Journal of Business Research, 
1980; Association for Consumer Research Conferences, 1980, 1982, 1983, 1985-
1990, 1999-2000 and Journal of Consumer Research, 1987-1992, 1995, 1997-2001, 
Journal of Marketing Research, 1997-2000, Journal of Consumer Psychology, 
1999. 

Reviewer for AMA Dissertation Competition, 1983, 1987, 1995.  Proposal reviewer 
for the National Science Foundation, the Ford Foundation and the Department of 
Energy. 

Discussant at AMA Consumerism Workshop, 1976; Southern Marketing 
Association Conference, 1977; American Marketing Association Educators’ 
Conference, 1978-1980; Association for Consumer Research Conference, 1978-
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1980; AMA Professional Services Marketing Conference, 1981 and Public Policy 
Conference, 1993, 1994, 1995, 1997. 

Member of Program Committee, Association for Consumer Research meeting, 
1980, 1984, 2000. 

Co-Chairman of AMA Doctoral Students Consortium, 1981. 

Faculty participant at AMA Doctoral Students Consortium, 1980, 1986 and 1987. 

Elected to Board of Directors, Association for Consumer Research, 1982-1985. 

Editorial Review Board, Journal of Marketing, 1982-1997. 

Editorial Review Board, Journal of Public Policy and Marketing, 1983-present. 

Special Editor, Marketing and Information Science Issue, Journal of Library 
Administration, 1983-1984. 

Public Policy Track Chairman, Educators’ Conference of the American Marketing 
Association, 1985, 1987, 2001. 

Book Review Editor Journal of Public Policy and Marketing, 2001 to 2004. 

Appointed as representative from American Marketing Association to “Census 
Advisory Committee of Professional Associations” for 2010 United States Census. 

 

GRANTS, CONTRACTS AND AWARDS RECEIVED 

Received competitively-bid contract from the Maryland National Park and Planning 
Commission for A Survey of Parks, Recreation and Open Space in Prince George’s 
and Montgomery Counties, Maryland, with R.W. Janes and P.G. Kuehl, $33,878 
(Spring and Summer 1975). 

Received contract from National Institute of Health to develop curriculum for a 
two-day Cancer Communications Marketing Seminar, $8,000 (Summer 1978). 

Received contract for “A Feasibility Study to Identify Methods to Increase the 
Levels of Immunization of Children and Adolescents Receiving Services from 
BCHS Funded Clinics,” with Robert Spekman, from Bureau of Community Health 
Services, DHEW, $9,972 (Fall 1998). 

Received contract for “The Effects of Reduced Flammability Cigarettes on Smoker 
Behavior,” with John P. Brown, from Consumer Product Safety Commission and 
National Bureau of Standards, $19,925. 

Course Release, Senate Research Committee, American University (Spring 1987 
and Spring 1988). 
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Summer Research Grants, Kogod College of Business Administration, American 
University (1986 and 1987). 

Received award for “The Effects of New Food Labels on Disadvantaged 
Consumers,” with M. Hastak, A. Mitra and D. Ringold, from Marketing Science 
Institute, $26,000 (1993) (proposal was one of six funded out of 45 entries in MSI 
“Using Research to Help Society Competition”). 

Listed as one of “The Best Researchers in Marketing,” Marketing Educator, p. 5 
(Summer 1997). 

Received the “Kinnear Award” for the best article published in the Journal of 
Public Policy and Marketing between 2003 and 2005 (February 2007). 
Selected as “Outstanding Scholar,” Kogod School of Business, 2006. 

CONSULTING WORK 
American Automobile Association 
Organization of American States 
Insituto De Investigaciones Electricas, Mexico 
Dames and Moore, Inc. 
Public Broadcasting System 
Bureau of Economics, Federal Trade Commission 
 

EXPERT AND EXPERT WITNESS ASSIGNMENTS SINCE 2005 
  
        Polo Ralph Lauren v. United States Polo Association 
 Paul Weiss (2005) 
 Expert Report, Rebuttal Report, deposition, testimony at trial 
        Schick Manufacturing, Inc. v. The Gillette Company (P&G) 
 Ropes & Gray (2005) 
 Weil, Gotshal & Manges (2006) 
 Expert Report, Rebuttal Report, deposition, testimony at hearing 
       Omni Pacific, Inc. v. OmniBrands, Inc. 
 DLA Piper (2005) 
 Expert Report 
        USA v. QVC, Inc. 
             Baker & Hostetler (2005) 
  Expert Report, deposition 
        9 Squared, Inc. v. Moviso, LLC and InfoSpace, Inc. 
 Holland & Hart (2006) 
 Expert Report, deposition 
        Medi-Flex, Inc. v. Nice-Pak Products, Inc and Professional Disposables, Inc. 
 Lerner, David, Littenberg, Krumholz & Mentlik (2006)  
 Declaration, deposition 



Gary T. Ford 
Page 10 

        Align Techology, Inc. v. Orthoclear, Inc. and Orthoclear Holdings, Inc. 
 Paul, Hastings, Janofsky and Walker LLP (2006) 
 Expert report, deposition 
        Shuttlesworth et al. v. Carleton Sheets and American Marketing Systems, Inc. 
 Sachnoff & Weaver (2006) 
 Expert Report 
        American Century Proprietary Holdings, Inc. v. American Century Casualty 
 Company and American Century Claims Service, Inc. 
 Leydig, Voit and Mayer (2006) 
 Expert Report, deposition 
        Phar-Mor, Inc. v. McKesson Corporation t/d/b/a and McKesson Drug Company 
 Shepard, Mullin, Richter & Hampton (2006) 
 Expert Report, deposition 
        Leggett & Platt, Incorporated et al. v. Vutek, Inc. 
 Howrey LLP (2006)  
 Expert Report, deposition   
       Bass Pro Trademarks, L.L.C. v. Sportsman’s Warehouse 
 Husch & Eppenberger, L.L.C. (2006) 
 Expert Report, deposition 
        Louis Vuitton Malletier S.A. v. Haute Diggety Dog, LLC et al. 
 Arent Fox, PLLC (2006) 
 Expert Report 
        Ohio Savings Bank d/b/a Amtrust Bank v. Amtrust Mortgage Corporation 
 Benesch, Friedlander, Coplan & Aronoff LLP (2007) 
 Expert Report, deposition, testimony at Daubert hearing 
       Ecce Panis, Inc. v. Maple Leaf Foods USA Inc. 
       Lerner, David, Littenberg, Krumholz & Mentlik (2007) 
 Declaration, testimony at evidentiary hearing 
       Eric Bischoff v. Boar’s Head Provisions Co., Inc, et. al  
 Weil, Gotshal & Manges (2007) 
 Surrebuttal report, deposition 
       Rexall Sundown Inc. v. Perrigo Company  
 Kelley Drye Collier Shannon (2008) 
 Expert report, deposition 
       Pernod Ricard LLC v. Bacardi USA Inc.  

Kelley Drye Collier Shannon (2008) 
Rebuttal report, deposition, testimony at trial 

       The Evercare Company v. 3M Company 
 Paul Weiss (2008) 
 Rebuttal report, deposition 
       DGG Properties Co., Inc. v. Giovanni’s II, Inc. 
 Kelley Drye & Warren (2009) 
 Expert Report 
      Lannett Company Inc. v. KV Pharmaceutical Company 
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 Kenyon & Kenyon (2009) 
 Expert Report, deposition 
     Amway Corp. v. MonaVie et. al  
 Brinks, Hofer, Gilson and Lione (2009) 
 Expert report, deposition 
     The Hershey Company et al. v. Ptomotion In Motion, Inc.  
 Kaye Sholer LLP (2009) 
 Expert report, deposition.   
     Philip Morris USA v. Veles Ltd. et al.  
 Arnold & Porter (2009) 
 Expert report, deposition 
      Thoip (A Chorion Limited Company) v. The Walt Disney Company 
 Moses & Singer (2009) 
 Expert Report, deposition 
       Farberware Licensing Company, LLC v. Meyer Marketing Co., Ltd. 
 Dykema Gossett PLLC (2009) 
 Expert Report, deposition, testimony at trial 
      Julie Fitzpatrick and others v. General Mills and Yoplait USA Inc. 
 O’Melveny & Myers LLP (2009) 
 Expert report  
 
THESIS COMMITTEES 

Chairman of dissertation committees for George Coan, Dennis Pitta, Debra Ringold 
and Darlene Smith. 

Member of dissertation committee for Bill Grazer, Michael McGinnis, Dennis 
McDonald, Frank Franzak, Ronald Hill and Dennis McDonnell. 

COMMITTEE SERVICE AT AMERICAN UNIVERSITY 
Kogod Rank and Tenure Committee (1987-1988, 1995-1998, 2004-2005) 
Faculty Senate Research Committee (1985-1989) 
Marketing Department Faculty Recruiting Committee (1985-2007) 
Ad hoc Research committee, KSB (1986-1989) 
Committee on Faculty Relations (1988-1989) 
Dean’s Executive Committee (1989-1994, 1999-2001, 2004, 2006-2007) 
Executive Committee of the AU Chairs (1993-1994) 
AU Presidential Search Committee (1993-1994) 
President’s Committee on Strategic Planning (1995-1997) 
AU Provost’s Committee on Academic Programs (1995-1997) 
Director of MBA Field Studies (1995-1997) 
Chair of Executive Education Committee (1998) 
Faculty Advisor Men’s Soccer (2002 to 2007) 
Associate Dean Search Committee, KSB, (2003) 
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UNDERGRADUATE COURSES TAUGHT 
“Principles of Marketing” 
“Marketing Research Methods” 
“Fundamentals of Marketing and Business for Communications” 
 

GRADUATE COURSES TAUGHT 
“Marketing Research Methods” 
“Doctoral Seminar in Marketing and Public Policy” 
“Research Methodology for Doctoral Students” 
“Consumer Behavior” 
“Marketing Management” 
 

November 22, 2009 
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