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• Reach and Engagement 
• Did you know? 

– Social media is the most popular online 
activity 1 out of every 5 minutes 

– Facebook reaches 
• 55% of global audience 
• 1 out of every 7 minutes 

• Microblogging: Twitter 
– A disruptive new force 
– 59% growth in the past year 

 

Why expand beyond traditional 
media? 
 



Social Media Explained… 



Social Media Channels 

• YouTube 
– USDOTNHTSA 

– SaferCarTV 

• Facebook 
– NHTSA 

• Twitter 
– @NHTSAgov 

– @NHTSAdriver 



• Communications Plan 

– Marketing Calendar  

– Media Team Calendar 

– On-line information store/reports 

– Rulemakings 

– Existing web content 

Launch pad:  



• 30 Days Ahead 

– Daily Facebook posts (2) 

– Daily Tweets (2-3) 

– Video uploads (as available 

– Infographics  

• Daily – Maintain the Conversation 

– Shares 

– RTs 

– News 

 

Create messaging foundation 



Integrate, Support, Expand 



Integrate, Support, Expand 



Integrate, Support, Expand 



Other sources 



• Twitter stream 

• Facebook newsfeed 

• Daily news 

• Fastlane blog 

Other sources 



Measuring success 



HootSuite 



• Every social channel has own rhythm 

• Study fan/friend consumption 

• Target your effort accordingly 

– Monday, Wednesday, Friday are heavier 
days on NHTSA channels 

• We increase our posting  

 

 

Last thoughts 


