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BROADBAND & SENIOR CITIZENS: A DEMAND-SIDE ANALYSIS1 
 
 

Availability of Broadband to Senior Citizens 
 
 According to the FCC, broadband is available to “most of us,”2 including the majority of the 37 million 

people over the age of 65 currently living in the United States.3 
 

 The FCC has found that 100 percent of zip codes in the United States report at least one 
broadband service provider, while over 90 percent report four or more.4 

 
 However, many rural and sparsely populated parts of the country remain unserved.5  
 
 Seniors are somewhat more likely than the average U.S. resident to live in a rural part of the 

country.6 As such, forging targeted policies that seek to increase access to and adoption of 
broadband among the unserved is essential. Moreover, demand-side policies that raise 
awareness and stimulate demand for broadband among all seniors are essential to closing 
the gap between adopting and non-adopting seniors.  

 
Awareness of & Demand for Broadband Among Seniors 

 
 A number of factors contribute to a lack of demand for broadband among senior citizens. These include: 

a general lack of awareness of the technology; a skepticism regarding the value and utility of information 
technologies; wariness of using the Internet for fear of identity theft.  

 
 Senior citizens are particularly hindered by a lack of computer adoption. The Consumer 

Electronics Association has found that “[a]dults over the age of 65 are 21% less likely to 
own a home computer than those under the age of 30.” 7 

 
 However, programs that educate seniors on the benefits of broadband and that train them to effectively 

use this technology have been successful in spurring adoption among this segment of the population.  
 
Broadband Adoption among Senior Citizens 
 
 Currently, only 30% of adults over the age of 65 have adopted broadband at home.8 

 
 Younger seniors are more likely to adopt broadband than older seniors, creating a “gray 

gap”: 58% of people age 55-59 have home broadband; 48% of those between age 60-64, 
42% of those age 65-69, and 31% of those age 70-75 have adopted broadband, while 16% 
of those over 76 have home broadband.9 

 
 Price is a major factor for seniors since many live on fixed incomes. As a result, seniors either opt out of 

broadband or choose slower dial-up connections. Yet training programs that show seniors how to use a 
connection to better their lives and to save money (e.g., to order more affordable prescription drugs or 
groceries) have succeeded in spurring broadband adoption.  
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