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Two Announcements

Post Office
Study List



Map – Screen Shots
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A Very
Big Retail
Footprint



Study List Composition
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GROUP 1: Less than $27,500 in annual revenue; less

than 2 hours of workload daily (3061)

GROUP 2: Less than $600,000 in annual revenue; 5 or

more access points within 2 miles (385)

GROUP 3: Less than $1million in annual revenue; 5 or

more access points within 0.5 miles (188)

GROUP 4: Offices currently suspended (19)

3,653 POST OFFICES™
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5 Research & Investigation

1 Authorization

60 Proposal 

10 Community Input Review

30 60 90 120 150 180 210 240 270 300

30 Closeout

30 Final Determination

1 District Review

1 Headquarters Review

Retail
Network
Study
Process
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Characteristics of Low Activity Post Offices

Workload per day

Low foot traffic

Low revenue

Proximity to other
access points

Ineffective
locations



• Added foot traffic

• Greater sales
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• Purchase stamps
and flat rate products

• Expanded hours

• Weekend service

• Convenient locations

• Better customer
experience

• Maintains ZIP Code

• Preserves small
business presence

• Maintains postal
presence
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Retail Access Mix
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USPS Retail Iconography
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