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Table 1052. Retail Trade and Food Services—Estimated Per Capita Sales by 
Selected Kind of Business: 2000 to 2008
[Estimates are shown in dollars and are based on data from the Annual Retail Trade Survey and the Census Bureau’s Population 
Estimates Program. Based on estimated resident population estimates as of July 1. For additional information, see 
<http://www.census.gov/popest/estimates.php>. For statement on methodology, see Appendix III]

Kind of business
2007 

NAICS 
code 1 2000 2003 2004 2005 2006 2007 2008

    Retail and food service sales . . . . . . . . . . . . . 44–45,722 11,675 12,465 13,154 13,847 14,421 14,761 14,512
  Retail sales, total . . . . . . . . . . . . . . . . . . . . . . . . 44–45 10,592 11,256 11,875 12,502 13,000 13,281 13,007
    Total (excluding motor vehicle and parts 
      dealers . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44–45 ex 441 7,765 8,353 8,913 9,493 9,981 10,260 10,416
Motor vehicle and parts dealers  . . . . . . . . . . . . . . 441 2,827 2,903 2,961 3,009 3,018 3,021 2,591
Furniture and home furnishings stores . . . . . . . . . 442 324 334 355 369 378 369 332
Electronics and appliance stores . . . . . . . . . . . . . . 443 292 299 323 343 362 367 358
Building material and garden equipment and 
  supplies dealers . . . . . . . . . . . . . . . . . . . . . . . . . . 444 813 909 1,011 1,088 1,122 1,068 1,008
Food and beverage stores . . . . . . . . . . . . . . . . . . . 445 1,579 1,637 1,676 1,721 1,763 1,820 1,885
Health and personal care stores . . . . . . . . . . . . . . 446 551 663 682 712 750 789 813
Gasoline stations . . . . . . . . . . . . . . . . . . . . . . . . . . 447 886 948 1,107 1,284 1,416 1,497 1,641
Clothing and clothing accessories stores  . . . . . . . 448 595 616 649 682 715 735 712
Sporting goods, hobby, book, and music stores  . . 451 270 265 271 274 280 282 276
General merchandise stores . . . . . . . . . . . . . . . . . 452 1,433 1,615 1,698 1,785 1,858 1,920 1,961
Miscellaneous store retailers . . . . . . . . . . . . . . . . . 453 383 356 361 369 387 392 381
Nonstore retailers  . . . . . . . . . . . . . . . . . . . . . . . . . 454 640 710 781 866 952 1,023 1,051
Food services and drinking places . . . . . . . . . . 722 1,083 1,209 1,279 1,345 1,421 1,480 1,505

1 North American Industry Classification System, 2007; see text, Section 15.
Source: U.S. Census Bureau, “2008 Annual Retail Trade Survey,” March 2010 <http://www.census.gov/retail/>.

Table 1053. Retail Trade—Merchandise Inventories and Inventory/Sales 
Ratios by Kind of Business: 2000 to 2009
[Inventories in billions of dollars (406.7 represents $406,700,000,000). As of Dec. 31, seasonally adjusted. Estimates exclude food 
services. Includes warehouses. Adjusted for seasonal variations. Sales data also adjusted for holiday and trading-day differences. 
Based on data from the Monthly Retail Trade Survey, Annual Retail Trade Survey, and administrative records; see Appendix III. 
Data have been adjusted using results of the 2007 Economic Census]

Kind of business
2007 

NAICS 
code 1

Inventories Inventory/sales ratio

2000 2005 2008 2009 2000 2005 2008 2009 

  Retail Inventories, total 2 . . . . . . . . . . . . . . . . . . . . . . . 44–45 406.7 472.0 478.8 428.9 1.62 1.50 1.61 1.36
    Total excluding motor vehicle and parts dealers . . . . . 44–45 ex 441 278.4 319.0 332.7 316.5 1.49 1.33 1.38 1.24
Motor vehicle and parts dealers  . . . . . . . . . . . . . . . . . . . 441 128.3 153.1 146.1 112.4 2.01 2.07 2.61 1.86
Furniture, home furnishings, electronics, and 
  appliance stores  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 442, 443 25.7 30.7 28.9 27.3 1.85 1.72 1.79 1.73
Building material and garden equipment and 
  supplies dealers . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 444 34.4 45.1 46.5 43.5 1.75 1.64 1.99 1.95
Food and beverage stores . . . . . . . . . . . . . . . . . . . . . . . . 445 32.2 33.8 37.3 37.1 0.85 0.78 0.79 0.77
Clothing and clothing accessories stores  . . . . . . . . . . . . 448 36.8 43.2 46.8 41.9 2.61 2.50 2.78 2.42
General merchandise stores . . . . . . . . . . . . . . . . . . . . . . 452 64.9 74.1 73.6 70.8 1.87 1.65 1.50 1.42
  Department stores . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4521 42.6 37.8 33.6 31.3 2.16 2.13 2.10 2.00

1 North American Industry Classification System, 2007; see text, Section 15. 2 Includes other kind of businesses, not shown 
separately.

Source: U.S. Census Bureau, “Annual Revision of Monthly Retail and Food Services: Sales and Inventories—January 1992 
Through March 2009,” March 2010. See <http://www.census.gov/retail/mrts/www/benchmark/2010/html/annrev10.html>.

Table 1054. Retail Trade Sales—Total and E-Commerce by Kind of Business: 
2008
[3,959,157 represents $3,959,157,000,000. Covers retailers with and without payroll. Based on the Annual Retail Trade Survey; see 
Appendix III]

Kind of business
2007 

NAICS 
code 1

Value of sales 
(mil. dol.) E-commerce 

as percent of 
total sales

Percent 
distribution of 
E-commerce 

salesTotal
E- 

commerce

     Retail trade, total 2  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44-45 3,959,157 141,890 3.6 100.0
Motor vehicle and parts dealers  . . . . . . . . . . . . . . . . . . . . . . . . . 441 788,657 19,996 2.5 14.1
Electronics and appliance stores . . . . . . . . . . . . . . . . . . . . . . . . . 443 109,086 1,164 1.1 0.8
Building material and garden equipment and supplies stores . . . 444 306,667 546 0.2 0.4
Food and beverage stores . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 445 573,619 888 0.2 0.6
Health and personal care stores . . . . . . . . . . . . . . . . . . . . . . . . . 446 247,308 (S) (S) (S)
Clothing and clothing accessories stores  . . . . . . . . . . . . . . . . . . 448 216,584 2,539 1.2 1.8
Sporting goods, hobby, book, and music stores  . . . . . . . . . . . . . 451 84,067 1,977 2.4 1.4
General merchandise stores . . . . . . . . . . . . . . . . . . . . . . . . . . . . 452 596,935 175 (Z) 0.1
Miscellaneous store retailers . . . . . . . . . . . . . . . . . . . . . . . . . . . . 453 115,871 2,068 1.8 1.5
Nonstore retailers  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 454 319,938 110,925 34.7 78.2
  Electronic shopping and mail-order houses  . . . . . . . . . . . . . . . 45411 227,084 106,821 47.0 75.3

S Data do not meet publication standards because of high sampling variability or poor response quality. Z Less than $500,000 
or 0.05 percent. 1 North American Industry Classification System, 2007; see text, Section 15. 2 Includes other kinds of businesses, 
not shown separately.

Source: U.S. Census Bureau, “E-Stats, 2008 E-commerce Multi-sector Report,” May 2010, <http://www.census.gov/econ 
/estats/>.


