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As we go along...

Shoot over some questions:
#FedTweets

Follow us!
@StumbleUpon
@PaidDiscovery




Agenda

&2 Social Bookmarking vs Discovery

#1 Empower your content

#2 Don’t overwhelm the discovery

#3 Invite them to coffee first...

Hours Spent per Month

(average, per person)

7.0 StumbleUpon
5.3 Facebook

ource: Nielsen, US, July 2011; StumbleUpon Internal Data
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Social Bookmarking

The moment after
you experience
good content and
share it.

Social Bookmarking

() News Feed Top News - Links ~ Stumble> | thepolishjack
DX TS sackisaman rom Calfomia,Ush

) UpdateStatus Ask Question } Jalsohave

What's on your mind?

B onathan

‘ Comedy...but not realy: htp: /waw. hulu. com/watch 277551 the-daily-

Transformer: Campaign-Based Economy
ulu.com

Americans must give up the pipe dream that an
inspirational leader can govern successfull,
embrace an Am;

Phoos  Videos  Discoveries  Inieresis

5 Looks Guys and Girls Can Agree On from Axe Hair

B Like - Comment - s Ratad Sep 12 - Oreviews - humor - funnyordie.com

StumbleUpon
Want to travel but don't know where? How to use StumbleUpon to
discover your next adventure. (Bookmark this post for future referencel)
Stumble For Travel Inspiration 2 Internet of Yesterday & Today: 1996 vs. 2011 [NFOGRAPHIC]
vww.stumbleupon.com @@= 857  RawdSop0 - 1review - graphicdesion + mashable.com
| SturrbleUpon i a discovery engine that finds the best =
f the web, recommended just for you.

€1 Q6 €432 - Like - Comment - Share

This Is the Very First American Manned Ship That Will Go...

Rated Sep 10 - Oreviews - space exploraton - gz

Dan

deal
6751563&rpi=26751563
‘The Best Daily Deals in Coral Gables / South Miami - $20
to Spend on Groceries - LivingSocial
livingsocial.com

Theysay beauty exitsin the relatonship between a ‘wiole ) ) :
organiamand s arts. And with today's e, etuce show Ron Pauls federal disaster relief plan: Kill FEMA -...

you the natural simplicity of healthy goods, courtesy of A Rated Sep 09 + 1review - usa - latmes com
Whole Focds Market: Pay S10 for 520 to

& ke - Comment - Share




Social Discovery

The moment where
you find something
awesome, based
on who you are.

A Different User Experience Focus

When we know what we're looking
for, it is highly useful, but can be a
bit boring...

#FedTweets
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A Different User Experience Focus

When we know what we're looking When we explore, looking to
for, it is highly useful, but can be a find what we don't know...
bit boring... serendipity strikes!

This is what you look like right now. This is what you look like right now.

#FedTweets

A Different User Experience Focus

When we know what we're looking
for, it is highly useful, but can be a
bit boring...

When we explore, looking to
find what we don't know...
serendipity strikes!

This is what you look like right now. This is what you look like right now.

1 The New Hork Times :
Google e StumbleUpon

INg ESrii

#FedTweets




It's a way to find relevant videos, photos, and
articles that delight, surprise, or inform.

#FedTweets

It's a way to find relevant videos, photos, and
articles that delight, surprise, or inform.

Click a button to discover more of
those things.

Juv Stumble!

#FedTweets
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it's a way to find reievant videos, photos, and
articles that delight, surprise, or inform.

Ju Stumble!

Repeat.

#FedTweets

Any Content

Any
Platform

2/27/2012



Search ,ﬁ) VS O Discovery

Research » Inspiration
Locate Explore
Purposeful - Serendipitous
| know what | want : Surprise me

Top of funnel

h

Bottom of funnel

Relevant to Query = Relevant to Me

Algorithmically Chosen =~ Human Curated

#FedTweets

Social Media Traffic Referrals, US
July 2011 — Dec 2011

Referrals

E StumbleUpon
B Facebook

& Twitter/Reddit/Digg/
Google+

Source: Statcounter GlobalStats

#FedTweets
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3 Areas of Focus in Discovery

Drive your audience to explore the content
Engage of your site, powered by StumbleUpon
recommendation technology.

_ Introduce more content into StumbleUpon,
Seed increasing your chances for viral growth.

Reach people who are interested in
Grow ) | content related to your brand, bringing in
new users.

Key to Unlocking
Social Referrals

#1

2/27/2012
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Empower your
content.

Make sharing your
content easy.

10
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20 Websites

Source: BrightEdge, “Social Share Analysis: Tracking Social Adoption and Trends,” Aug 2011

11
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Add social buttons!

Grow Your StumbleUpon Content Availability

Badges
J ©

A button to drive ©

your audience to ()

seed your content @
into StumbleUpon. O 4

©

On average, sites increase traffic
from StumbleUpon between 20%

or make your own.

#FedTweets Broeee (V) 50 | 4B




Make content

discoverable

beta

Channels

Directly engage your
audience with your
content, establishing
your brand presence
on StumbleUpon.

€all f Duty Channal o iz

#FedTweets Engage Seed ’ Gro

e StumbleUpon Home  Profie Jr—

w

2/27/2012
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Explore an interest

& Stumblel All Interests

estumbleUpon Home Profile Discover

Mteniey Follow

USA.gov Channel

492 Fo | su.prfUSAgov Recommended

‘We help you find official U.S. government information and services on the Internet. CHANNELS:

Adult Swim
armore new and interasting things from s 72

Channels are a way for you o disc

Site Channel Content

USA.QDV EATING DI TRAVEL = 1
o .
Stumble Channel p | X Peols
A\ Sl 123 pag
ar

Content (193)

Followers

International Travel

Feb 26 | 20K views | nih.gov Feb25 | 1,131 views | state.gov

PETROLEUM | Gas is mising NATIVE AMERICANS

#FedTweets Engage Seed ‘ Grow

Key to Unlockin
Social Referrals

#2

2/27/2012
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Don’t overwhelm
the discovery.

EDITIONS: USA DEPORTES Mome ¥ CITIES: BOSTON CHICAGO DALLAS LOSANGELES NEW YORK Jack, Activata Insider | SignOut | f

Ea—'-'— LIVE TODAY: espwo, esen indians at Rengers,7pm.ET | EEEiY

MLB Full Scoreboard »  Soccer  NFL  NCAAF myScores Al Scores » Regular Season: Sept. 14, 2011
nal Middle 1st | Top Oth Bottom 7th Battom 1st nal 410 PM 7:0 7:051 10 PM 7: 7

[@l »sTL 3|SD 1 PHI 1 TOR 2 LAA © LA 1 | Ml CLE ™ CHC >

FIT _2|SF © HOU 0 BOS 4 CHW 5 OAK 0 »ATL 4 |KC TEX. BAL CIN

mySSFii NFL MLB NBA NHL NCAAFB NCAABB NASCAR SOCCER MORESPORTS ~WATCH Fﬁ:’;‘:\g" m’é‘:ﬁgﬂiw ?‘;g;g

o *»* CLICK TO SEE WHAT HAPPENS WHEN YOU =+~ [l ‘ =
o SMELL BETTER THAN YOURSELF = "

TOPSTORIES ~ % SPORTSCENTER VIDEOS HEADLINES MY HEADLINES SHARES

« Urlacher leaves Bears after mother's death WP
= Ohio St. booster: Blame me for player payment
« Serena: Emations got best of me in autburst ¢
- Beckett back Friday as Red Sox ready for Rays
« Bruschi blasts Ochocinco over tweet @ | Fair?
- Source: Pack's Woodson fined $10K for punch

- NBA talks lag, start in jeopardy @9 | Decertify?
- Smith second Nugget to jump to Chinese league
= '12 season starts at Marlins' new home | 9 notes
= Michigan St. to wear green/bronze vs. Michigan
= NFL Week 2 scouting reports, picks [ | Fantasy

WK TO 50,
e,

* WHAT HAPPENS WHEN YOU *
SMELL BETTER THAN YOURSELF

As The U Turns

Jacory Harris headlined a 2008 class of Canes destined for greatness. Will Miami's drama ruin that
script? B s

MORE NEWS

J— Headlines | Calendar | Most Sent | Wire | Videos

2/27/2012
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That’s thinking
of this guy.

< 1%

of Top Viewed URLs
Driven to Home Pages

16
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Think of this guy.

Social media

Do not drive to your
home page.

17
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People want the

work to be done
for them

What's your resolution for 20127 Set yours now and make it happen!

h(:)

your

-

He Answered a (Bizarre) Question

A coach once wondered Ifa racheaded QB could win in e NFL — but
6 games later, Bengals QB Andy Dalton has given an answer.

« What the rookle quarterback proved

Caught Our Attention
+ Penn State Hires New Coach

 Gubs Star Acused of Sex Assauit <h>
« NCAA Refs Make Huge Blunder 17126

LATEST HEADLINES

+ "Beefy’ Arms Helped Extnct Cats Protect Their Fangs While Killing
Prey

+ Report: NBC, Chelsea Clinton May Part Ways

+ Candidate Lashes Out At His Porirayal In Opponents Attack Ad

+ Candidate Lashes Out At His Porrayal In Oppanents Attack Ad

« Lawmaker Apologizes Afer Forwarding Nasty Emall About Michelle
Obama

+ Report Maj Joran Van
+ Chile To Delete The Word Dictatorship’ From School Books.
+ Investigators: Time Running Out To Idenfy Dead Body Found On
state
« Explosion Kills At Least 11 People In Syrian Capital
« New Jobs Report Shows Significant Gains In December As Jobless
Rate Falls To Lowest Point Since 2008

More News v

LOCAL AND WEATHER oHcaco, L e0rm

Tovay sar sun MoN
His2: Hi 44" He 42" Hidg®
[ [ Lo2or Loi3s

7-Day Forecast  Live Traffic Updates  More Local

LOCAL NEWS
+ AnInimate Moment With Wilco, Mavis Staples And Nick Lowe

+ UPDATED: Franklorts Aurelios, Parent Company Sette
Infringement Suit
o4 D3

~ NEWS. ENTERTANMENT- FINANCE~ TECH. LFESTYLE. SHOP- SERVICES. GAMES AUTOS MAPS LOCAL RADIO MORE

here? Sign 52° € ChangeCavas~ | Sgnin

B T

What's your

BIGGEST

Weight loss goal?
5-25 Ibs»

25-50 Ibs»

Watch: Cheating Prank
Could Ruin a Marriage

+ She found lipstick on beaur's neck &
how she reacted was priceless.

« Words Mitt Romney Wor't Like
+ Police Found... Skeleton In Car

« Dangerous Creature Caught In Net DAILY IMPACT

Empowering Women and Girls ~ £8/2
Defending Dighity. Fighting Poverty 19
Make e changing donation ady e

NEW YEAR, NEW YOU

\\\\\ \\\\\\lll HHI/II// /// @

Drew Barrymore Shows : ZI
Off Engagement Ring \ @
i)

Track weight ost, win big! Use AOL's resolution kesper.

50+ Ibs»

SLIDESHOWS

Ashton'’s Image

MOST POPULAR

Report: Sienna Miller
Pregnant

E ceesaTy
g A Seeing Double?

18



rioad Apps

Aol. | @ el Cal

jefone.

Get St imes.
Effn - oommn - Y

Movie Times Movie News In Theaters Coming Soon ovD Trailers Reviews Golden Globes

® Log 1o view or add favorite theaters

[ 3

17 Things You Might Not Have Known aboutme
About The Lion King' e

By Gary Susman (Subscribe to Gary Susman's posis) Cubs Fan with serious

Posted Sep 13th 2011 5:40PM ’ Parking Karma.
Filed under: Quizzes and Trivia, Features, Movie News, Best Movies Ever

ke I 16,484 peope e his. B the it of [ o] PRED =

+1 Ellke 66k M Follow

ild your custom splash page
o

Follow Us
s X B ¥
+1 Newsletier Facebook Twitter RSS
Hot Topics
Coming Soon Dvos 2011 Movies
Free Movies Online  NewReleases  Reviews
Call it the circle of life: many kids who saw The Lion King' in theaters when it opened e Trallers and Clips  This Week in Movies

in 1994 can now take their own kids to see it when the 3D version hits the cineplex on
Sept. 16. (The film hits both standard and 3D Blu-ray on Oct. 4.) Of course, i's hard
to believe there's a generation that has never been exposed to ‘The Lion King’; since
the landmark Disney cartoon debuted, it has spawned an industry that's included two
direct-to-video sequels, a TV series, several video games and a long-running
Broadway musical.

To celebrate the 17-year history of The Lion King,' Moviefone has unearthed 17 The magazine
things you might not have known about the furry film fable, including which Oscar- that reads you.
nominated song Elton John thought would kill his career, the supposed secret "sex" —
scene, what that chant at the beginning of ‘Circle of Life’ means, and a precedent- E‘] P
setting blast of warthog flatulence.

riginally, the movie was going to be called

Drive to your

ontent pages.

2/27/2012
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_Case §tudy

1) Grow New Readership

Goals:
2) Increase Time Spent

C;s: Stu(iy

Strategy 33%

1) Drive to multiple More likely to return to
properties using Aol after 3 months

Paid Discovery 1 7
o /X

2) Target properties
with corresponding Longer time spent per
interests visit

Source: AOL internal data, compared against all external traffic sources (Jun-Nov 2011)

2/27/2012
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Implement easy

social navigation.

Engage Your Audience when they Reach Your Site

SUM D e Ty

A navigation link that Ju Stumble!
e

takes users on your

site directly to the

highest rated pages Py T Py

on your domain. o~ |~ T o~

* Requires 500+ URLs in StumbleUpon

#FedTweets Sl ! | g o

2/27/2012
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Case Study: Increased Time on Site and Page Views

1x.com installed \ =
StumbleThru across
a link in the upper
right and lower left
of each page.

Bl stumble 1X

longer time on site
from StumbleThru

— - 2.6x

................... - | higher PVs per visit
' .\ from StumbleThru

B Stumble 1X

#FedTweets Spoepe (V) Seed

Key to Unlocking
Social Referrals

#3

2/27/2012
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Invite them to

coffee first...

G StumbleUpon Paid Discovery J—

* FAQ = Biog * Help * Logn

Skip The Click with StumbleUpon's
) Social Media Marketing Platform

No ads or links to click through. Your URL is the ad.

’ Talk to a Jpon i about Paid Di: y today!
On StumbleUpon, users stumble
the best of the web, finding sites
that reflect their interests and friends
by simply hitting a button in their
browsers or on their mobile devices.

First Name

With Paid Discovery, your URL Last Name
becomes part of that stream. The

user is eager to engage with new

and exciting content, making your

product’s discovery a welcome Email Address
experience in the eyes of a

Stumbler.

Brand or Agency Name (optiona)

URL to Promote (optional)

Estimated Monthly Budget
( do

Submit Info

Don't want to talk to a human? Create an Account

23
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People want to
share content.

Not landing pages.

-
Th(g Muscum f()f‘ l\f'lg
Create an explore a visual archive of your social life.

24
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- This exhibition is a journey of
visualization that explores who | am.

25
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The Museum of Me

JACK KRAWCZYK
EXHIBITION

2859 PR Bunday svemnser 133011

1@

Share yourself on Kl Facebook >

@_r Visualize yourself.

The 2nd Generation Intel® Core™ i5 Processor:
CORETISN  Visibly Smart Performance with a Boost

2/27/2012
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...but not everything
can be sexy.

Have no fear,
heavy text can
find a home.

2/27/2012
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Twitter Facebook RSS Apps

the .
creatorsproject

HOME VIDEOS BLOG STUDIO EVENTS CREATORS  GALLERY

The Creators Project; Coachella 2011

The Creators Project was Coachella's first-ever creative partner and we re-imagined the festival by creating
visual experiences advanced by technology.

We also collaborated with acts like Arcade Fire, Animal Collective and Interpol to enhance their performances. We
unveiled a series of original, large-scale artworks including UVA's re-invention of the main stage, Muti Randolp's
Sahara Tent installation, and a new project between Spiritualized, Jonathan Glazer, and Undisclosable:

We also worked with Coachella to bill three of our favorite bands from China, Korea, and Brazil and showcased
interactive works by Feng Mengbo, Mark Essen, Hojun Song and Lumpens in The Creators Project Tent.

The original artworks created for Coachella were unveiled as the first series of projects from The Studio, an ongoing
arts inifiative supported by The Creators Project. Selected artwork from the festival, along with additonal work from
The Studio will now travel as part of our global event series, touring even mare cities acrass Paris, Lyan, Seoul,
Beijing, Sao Paulo, and back to the United States. Read more about The Studio

B= English (US) v

a partnership with Intel and Vice

@ | ez

Search Q

The Creators Project:
Coachella 2011

Installations on the Grounds

Coachella Stage enhanced
By United Visual Artists and Mira Calix

Sahara Tent installation
by Muti Randolph

A Physical Manifestation of "Ladies and Gentlemen
We Are Floating in Space”

By Jonathan Glazer and J.Spaceman (2011)
Produced by Juliette Larthe

Creative and technical realization by One of Us
Architectural design by Undisclosable

Original music by Spiritualized courtesy Sony Music /
BMG Chrysalis

The Creators Project: Coachella 2011

The Creators Project was Coachella's firsi-ever creative partner and we re-imagined the festival by creating
groundbreaking visual experiences advanced by technology.

We also collaborated with acts like Arcade Fire, Animal Collective and Interpol to enhance their performances. We
unveiled a series of original, large-scale artworks including UVA'S re-invention of the main stage, Muti Randolph's
Sahara Tent installation, and a new project between Spiritualized, Jonathan Glazer, and Undisclosable.

We also worked with Coachella to bill three of our favorite bands from China, Korea, and Brazil and showcased
interactive works by Feng Mengbo, Mark Essen, Hojun Song and Lumpens in The Creators Project Tent

The original artworks created for Coachella were unveiled as the first series of projects from The Studio, an ongoing
arts initiative supported by The Creators Project. Selected artwork from the festival, along with additonal work from
The Studio will now travel as part of our global event series, touring even more cities across Paris, Lyon, Seoul,
Beijing, Sao Paulo, and back to the United States. Read mere about The Studio

29



Dissect your

content.

Twitter Facebook RSS Apps

Creatorsproject

HOME VIDEOS BLOG STUDIO EVENTS CREATORS  GALLERY

The Creators Project: Coachella 2011

The Creators Project was Coachella's firsi-ever creative partner and we re-imagined the festival by creating
groundbreaking visual experiences advanced by technology.

We also collaborated with acts like Arcade Fire, Animal Collective and Interpol to enhance their performances. We
unveiled a series of original, large-scale artworks including UVA'S re-invention of the main stage, Muti Randolph's
Sahara Tent installation, and a new project between Spiritualized, Jonathan Glazer, and Undisclosable.

We also worked with Coachella to bill three of our favorite bands from China, Korea, and Brazil and showcased
interactive works by Feng Mengbo, Mark Essen, Hojun Song and Lumpens in The Creators Project Tent

The original artworks created for Coachella were unveiled as the first series of projects from The Studio, an ongoing
arts initiative supported by The Creators Project. Selected artwork from the festival, along with additonal work from
The Studio will now travel as part of our global event series, touring even more cities across Paris, Lyon, Seoul,
Beijing, Sao Paulo, and back to the United States. Read mere about The Studio

2= English (US) v

a partnership with Intel and Vice

@ | @3

Search Q

The Creato
Coachella 2011

Installations on the Grounds

Coachella Stage enhanced
By United Visual Artists and Mira Calix

Sahara Tent installation
by Muti Randolph

A Physical Manifestation of "Ladies and Gentlemen
We Are Floating in Space”

By Jonathan Glazer and J.Spaceman (2011)
Produced by Juliette Larthe

Creative and technical realization by One of Us
Architectural design by Undisclosable

Criginal music by Spiritualized courtesy Sony Music |
BMG Chrysalis

2/27/2012
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nclude rich
information

The Creators Project; Coachella 2011

The Creators Project was Coachella's first-ever creative partner and we re-imagined the festival by creating
visual experiences advanced by technology.

We also collaborated with acts like Arcade Fire, Animal Collective and Interpol to enhance their performances. We
unveiled a series of original, large-scale artworks including UVA's re-invention of the main stage, Muti Randolp's
Sahara Tent installation, and a new project between Spiritualized, Jonathan Glazer, and Undisclosable:

We also worked with Coachella to bill three of our favorite bands from China, Korea, and Brazil and showcased
interactive works by Feng Mengbo, Mark Essen, Hojun Song and Lumpens in The Creators Project Tent.

The original artworks created for Coachella were unveiled as the first series of projects from The Studio, an ongoing
arts inifiative supported by The Creators Project. Selected artwork from the festival, along with additonal work from
The Studio will now travel as part of our global event series, touring even mare cities acrass Paris, Lyan, Seoul,
Beijing, Sao Paulo, and back to the United States. Read more about The Studio

The Creato
Coachella 2011

Capture attention
with rich visuals

31



The Creators Project:

S W PANTEY B Coachela 2011
\ \ "’.l\TC'OACHELLA @

™

Above-the-fold
content, not ads

All that works for
search doesn’t
work for social.

2/27/2012
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Avoid some of the

major instincts of
SEO.

G StumbleUpon Paid Discovery Moot + Pl Picing + PAQ = Big + telp + Login

Skip The Click with StumbleUpon's
) Social Media Marketing Platform

No ads or links to click through. Your URL is the ad.

Talk to a Jpon i about Paid Di: y today!

On StumbleUpon, users stumble
the best of the web, finding sites
that reflect their interests and friends
by simply hitting a button in their
browsers or on their mobile devices

First Name

Last Name

user is eager to engage with new

and exciting content, making your

product's d awelcome Email Address
experience in the eyes of a

Stumbler.

Brand or Agency Name (optiona)

URL to Promote (optional)

Esti

ted Monthly Budget

(‘Select monthly budget [+

Submit Info

Don't want to talk to a human? Create an Account

33
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Avoid quick calls
to action

Submit Info

You have been on a raft with a chicken for 1 minute 8 seconds.

Avoid distracting
text & graphics

34
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You have been on a raft with a chicken for 1 minute 8 seconds.

Build original
content

The StumbleUpon Business Model

Paid Discovery

An advertising platform -
for driving consumers W =
directly to your branded G
URLs, targeted by explicit o B o e g
interests, demographics, R
and devices. -

?

) ) #FedTweets

35
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Questions?

www.StumbleUpon.com/AudienceTools

partners@stumbleupon.com

@thePolishdack

36



